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Seasonal calendar for fruit

Der Saisonkalender Obst und Gemüse
Die beste Wahl sind Lebensmittel, die sich durch drei Eigenschaften auf einmal auszeichnen: bio, regional und 

saisonal. Achten Sie darauf, dass mindestens einer der drei Aspekte erfüllt ist. Beim Obst- und Gemüseeinkauf ist 

die Jahreszeit besonders wichtig. Frisch geerntet sind Obst und Gemüse geschmacksintensiver und besonders 

günstig. Der Saisonkalender gibt Ihnen Auskunft  darüber, welches Obst und Gemüse Sie in welchem Zeitraum 

besonders frisch genießen können.

The seasonal calendar of fruit and vegetables
The best choices are foods that stand out due to three properties at once: organic, regional, and seasonal.  

Make sure that at least one of the three aspects is satisfied. When buying fruit and vegetables, the season is 

particularly important. Freshly harvested fruits and vegetables are tastier and particularly favourably priced.  

The seasonal calendar provides information about which fruits and vegetables are especially fresh at different 

times of the year.



1

Dear Reader,

More and more people are buying sustainable products. The retail 

trade is reacting by offering a wide range of attractive products 

that are no longer relegated to the bottom shelf. And more and 

more companies are making their production methods and busi-

ness practices more sustainable. If sustainable management is to 

take off and keep going , we consumers need to send the appropri-

ate signals, too. We send these signals by purchasing sustainable 

products and by taking an enlightened attitude towards consump-

tion that questions pleasant-sounding promises. We also, however, 

send those signals through conscious non-consumption and by 

using things for as long as possible. 

The German Council for Sustainable Development would like to 

encourage you to make even more of an impact on producers and 

retailers. Living life sustainably sets an example that is winning 

over more and more people. Imagine having dinner with friends. 

The food is delicious and people compliment you on it. While 

talking cheerfully about recipes and products, give them some 

food for thought, too. Everyone can do something in their own 

environment to contribute towards sustainability, wherever they 

are responsible for organizing and taking part in something: in 

the family, among friends, in the neighbourhood, at school, at 

university, at work. Everyone matters. That’s why we should cheer-

fully and calmly do what is possible and useful.

The Sustainable Shopping Basket gives you some concrete ideas 

to help you with your decisions regarding consumption: the seals 

in this brochure satisfy a minimum level of transparency and 

credibility and offer guidance regarding the search for sustain-

able products. They take into account sustainability, sometimes 

with an emphasis on the environmental, sometimes on the social 

side, with regard to the entire manufacturing process or just 

the final product. There is not “the one” sustainability seal that 

effectively guarantees both ecological and social criteria for all 

product groups. That is why, besides the diverse range of seals, we 

are pointing out various routes you can take towards sustainable 

consumption. 
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Decide what is important to you. Determine your personal prin-

ciple that will guide you through the ins and outs of sustainable 

consumption.

The Sustainable Shopping Basket has been regularly updated 

since 2003 and this is the fourth completely revised edition. Your 

feedback, dear readers, will help it to stay up-to-date. You have my 

sincerest thanks for that!

We still very much appreciate your contributions, ideas, and sug-

gestions. Online, you can go to www.nachhaltigkeitsrat.de/en for use-

ful links and online portals relating to the topic of this brochure. 

We would be happy to send you the newsletter of the German 

Council for Sustainable Development so that, together, we can take 

steps towards a sustainable economy and society.

 

Marlehn Thieme 

Chair of the German Council for Sustainable Development 
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“Sustainable consumption is already possible today” is the message 

of the Sustainable Shopping Basket – despite all the limitations 

involved. What is also clear, however, is that anyone wishing to 

consume sustainably has to do something! Any change in habits 

is uncomfortable for a start. But anyone who means business can 

do more for themselves and the community than seems possible at 

first glance. Let’s see what it takes.

Compromises are part of everyday life. And the compromises we 

make depend on our habits, circumstances, our budget, and what 

is on offer or not. You cannot conjure up an organic supermarket 

around the corner or a kindergarten in your neighbourhood any 

more than you can conjure up a functioning mass transit system 

in the countryside. We believe these are the guiding questions for 

the major decisions in life that affect the conditions of “sustainable 

consumption”: 

· What about my home and my place of work?  

Where do I live? How do I live? Where do I work?  

What do I need for a good life?

· What are my consumption preferences?  

Do I like to eat meat and do I eat a lot of it?  

Do I like travelling abroad and do I travel abroad much?  

Do I like driving in fast cars and do I drive a lot in fast cars?

People wishing to gradually make their consumption more sus-

tainable have to ask themselves the following questions:

· Where should I start? What are the important issues with which I can 

also enjoy quick success? 

· Can I afford sustainable consumption financially? Isn’t sustainable 

 consumption just for the well-off?

Do we have  

any choice?
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· Aren’t new issues constantly being “discovered” that are sometimes  

only fads?

Suggestions for getting started with sustainable 

 consumption 

Anyone can make a start. Which issue has special significance for 

you? Do the consequences of climate change affect you? Would 

you like people at home and abroad to be able to make a living 

from the work they do? Is there an area of life in which you would 

like to change your habits anyway? Is money tight but you still 

want to live a good and healthy life? Where that starting point on 

the way to sustainable consumption lies and where you want to 

begin taking a critical look at your consumption habits with an eye 

to greater sustainability, is up to you. This brochure provides tips 

on taking small and large steps towards sustainable lifestyles. Each 

step is not equally important for everyone. And everyone does not 

need to carry out everything mentioned here immediately. What is 

important is persistence and checking from time to time whether 

your new pattern of consumption suits you. Are new alternatives 

opening up? Sustainability is a process in which the challenges 

and issues are continuing to evolve – just like your circumstances.

What is sustainable consumption? 

Sustainable lifestyles include buying the “right” products, “dif-

ferent” consumption patterns, and conscious non-consumption. 

Our consumption patterns are sustainable if they can be applied 

around the world and are ecologically, socially, and economi-

cally sustainable in the broadest sense. The ultimate vision is the 

complete recycling of resources in a socially fair way. Basically, we 

should not extract more natural resources than we can regrow. In 

order to do so, we have to stop our one-way, disposable, throw-away 

culture. When we buy something that is cheap, usually someone 

else is paying a high price for it. Difficult questions include asking 

about the conditions, for example, under which the clothes or 

computers were made. Were the workers paid a fair wage? Were 

they exposed to hazardous substances during production? What 

about the environmental impact of the products? And what sort 

of business model do I want to support with my purchase? Do I 

buy food at the supermarket, at discount stores, at the health food 

store, or at the farmer’s market? Are the people there paid a fair 

wage? Do they have good working conditions?
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Your ecological footprint and CO2 balance sheet 

One of the best ways to get started is to develop a picture of where you stand today. How big 

is your ecological footprint and how does your CO2 balance sheet look in the various areas of 

your life? The answers to these questions will help you to determine where you should start the 

process of moving toward more sustainable consumption. The ecological footprint tells you the 

amount of space you need for your chosen lifestyle. There are a number of websites which can 

calculate your ecological footprint and your personal CO2 consumption. A list of current links and 

CO2 calculators is provided at: http://alturl.com/xxne6

On average, 10.2 tons of CO2 is emitted per person in Germany. Try to reduce your CO2 emissions 

to a climate-friendly two tonnes per year. This is the theoretical amount you can legally emit if we 

are to succeed in limiting global warming to 2 °C. You can do this most easily if you follow our 

advice in the area of housing, mobility, and food.

Total environmental pollution by product group 

 Living

· Buying green electricity   

(from p. 67)

· Reducing heating costs   

(from p. 74)

Textiles 

(from p. 21)

Total environmental pollution  
by product group
Source: Öko-Institut e. V.

Televisions, computers, etc.  
(from p. 49)

 Mobility

· Short journeys – without a car (from p. 26)

· Using instead of owning a car (from p. 26)

· Reducing air travel, offsetting your CO2 emissions 

(from p. 53)

Food

Reducing meat  

consumption 

(from p. 12)

Household  

appliances

Climate-friendly cooling, 

washing, and cooking

(from p. 44)

!
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Water consumption

We literally import a large part of the environmental impacts with the things we buy. We import 

not only CO2 emissions but also water from countries where there are water shortages and the 

supply of drinking water is inadequate. Every person in German households consumes just slightly 

less than 130 litres of water a day on average. The indirect daily per capita consumption, how-

ever, is 4,000 litres, over half of which is imported. More than 4,000 litres of water are required 

to make one T-shirt. Making just one cup of coffee consumes 140 litres of water along the entire 

production chain. This hidden water consumption is referred to as virtual water. In this case, sus-

tainability means that the manufacturers have to make sure that water is used economically and 

carefully. We should make our consumption-related decisions with care and try to limit our virtual 

water consumption.
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1 glass of  

apple juice

190 litres

1 glass of  

milk

200 litres

1 pair of jeans

11,000 litres

Drinking  

water

10 litres

Car

400,000 litres

1 cup of  

coffee

140 litres

Direct water consumption of 

125 litres per capita per day 

in Germany
Indirect consumption 

4,000 litres per day



Average monthly expendi-

ture in Euros of German 

households in 2009

Food 302 EUR

Energy 139 EUR

Car 291 EUR

Public transport  35 EUR

Source: Statistisches  

Jahrbuch 2011
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Political consumption 

In a democracy and a market economy, you have a voice. Use it 

wisely. As a consumer, you have power and every banknote is a 

sort of voting slip. Take advantage of your options and choose a 

sustainable alternative wherever you can. This will allow you to 

demonstrate that you do care about the social and environmental 

conditions under which the goods you purchase were produced 

and about the environmental impact linked to their use and 

disposal. As citizens of a democratic society, we must all commit 

ourselves to promoting and supporting the laws, regulations, and 

conditions that make sustainable consumption possible in the first 

place.

Sustainable consumption is an alternative to consumption styles 

that take no account of resource consumption and the social 

impacts of products. Anyone consuming little – either because 

they are forced to or want to – often has a good environmental 

balance sheet. Talk to your family and friends about the sug-

gestions found in this booklet and your ideas for change. What 

could you do differently and what cannot be changed under any 

circumstances? Often, it is only in discussion that new ideas for 

the good life, for preserving our environment, and for more social 

justice come to light.

Sustainable consumption need not be expensive

Sustainable consumption is by no means just something for the 

“well-off” or rich. Sustainable products are indeed often more 

expensive than their less sustainable competitors on the market, 

but the end result is that you can still save money with sustainable 

consumption. A contradiction?

A look at expenses

To gain an overview of the cost of a sustainable consumer lifestyle, 

it may be helpful to take a look at the money spent on each prod-

uct group first. An initial impression can provide average figures. 

You can take stock of your personal outgoings by making a note of 

your expenses over a certain period of time. 

The added value of sustainable products

It is true that products produced under ecologically sustainable 

and fair conditions generally cost more than a product produced 

as cheaply as possible. 
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D o  we  h ave  a ny  ch o i c e ?

On the other hand, however, products made according to the 

principles of fair trade and in an environmentally friendly way 

offer added value for everyone concerned. A greater effort 

deserves a reasonable return. Otherwise, a sustainable economy 

has no chance of getting started.

The fact that consumers are ready to spend more on “organic” 

or “sustainable” products is getting around. And so one cannot 

entirely rule out the possibility that unreasonable prices are 

occasionally charged. It always pays to take a closer look.

Saving money through sustainable consumption 

On the whole, it is possible to save money through sustainable 

consumption. Savings can be achieved, for example, by

· buying smaller quantities of daily groceries so that you have to  

throw less away;

· comparing power ratings and reparability when purchasing  

electronic equipment;

· taking steps to reduce your heating costs;

· offering and purchasing items from the now attractive  

second-hand market;

· reducing your heating bill and your power consumption;

· just leaving what you don’t need on the shelf; 

· sharing things with other people instead of just owning them; and

· spending more time on doing things together with friends and family 

that do you good without costing too much.

We often fail to consider the costs associated with the use of a 

product, such as a washing machine, for example. But the fact 

is that the additional cost of an economical appliance is likely to 

be offset by cost savings after a short time.

Sustainable consumption means buying more thoughtfully and 

buying less. And when a product finally approaches the end 

of its useful life, you might want to find out whether someone 

else could make use of it. That ultimately contributes to social 

solidarity as well.
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Your  da i ly  shopping  – 
spontaneity and habits in everyday consumption
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Yo u r  d a i l y  s h o p p i n g

We often buy the things we need every day, such as food and drink, 

without giving them much thought. When walking around, when 

we see something useful or a bargain, we make an unplanned 

purchase. Everyone develops personal routines and preferences. 

We buy certain products and brands on a regular basis, and we 

shop at certain stores again and again. Only occasionally do we try 

something new.

Shopping without thinking much saves time and hassle. Many con-

sumers appreciate the fact that nutritional data, such as fat and 

sugar content, for instance, are printed on product packaging. But 

they don’t read the labels on every product and every time they 

go shopping. Shopping with a routine makes life easier. But also it 

means that we may routinely buy products that are altogether too 

fat, too sweet, too expensive, and insufficiently sustainable.

Shopping every day for sustainable product options demands 

“new routines”. Old habits need to be reassessed and new ones 

practised. A few simple rules of thumb and guidelines on how to 

read product markings and labels may be helpful in this context. 

Both can be found here. 
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Material – nicht löschen
Steinbruch!!!

The seasonal calendar 

provides information about which fruits and vegetables are particularly fresh 

at different times of the year. There is a seasonal calendar in the flap of this 

brochure. 

The food pyramid shows what a balanced food basket looks like. For more 

information on a healthy diet, please visit: www.aid.de

The food pyramid 

Eating less meat – but savouring it

You can rapidly benefit your health and the climate if you buy less meat but of 

a higher quality in particular. For a healthy diet, the “Deutsche Gesellschaft für 

Ernährung” (“German Nutrition Association”, DGE) recommends eating between 

12 and 14 kilos of meat a year – the equivalent of 300 g to 600 g a week. And just 

roughly one-sixth of the current average consumption of 89.2 kilos per year.

Seasonal and regional – your first choice 

When buying fruit and vegetables, the season is particularly important. Fruits 

that just have been harvested are much tastier. In addition, the energy balance 

of seasonal products is better because energy-intensive storage in a warehouse 

is unnecessary, as are long transport routes. Many farmers offer a vegetable box 

scheme. These boxes contain products that are grown locally and seasonally.

5 a day 

The “Deutsche Gesellschaft für Ernährung” (“German Nutrition Association”, DGE) 

recommends five servings of fruit and vegetables a day. Helpful tips and answers 

to a wide range of questions relating to fruit and vegetables can be found here: 

www.5amtag.de

!
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Food – healthy  

and tasty

Fo o d

“Organic” is in. Why? Because most people who buy organic food 

want to eat food that is healthy and free of pollutants. Fair-trade 

products are also very popular with many. They make a mean ing   ful 

contribution to improving working conditions in poor countries. 

Above all, your shopping basket should contain  

· healthy food, 

· organic products,

· seasonal fruit and vegetables grown locally,

· less meat and fish,

· fair trade products, and

· drinks in recyclable packaging units.

Treat yourself to something – eat a healthy diet

Treat yourself to healthy products and make sure you have a 

balanced diet. By consuming lots of plant-based foods and non-

alcoholic beverages and by cutting down on animal products and 

fatty foods, sweets, and alcohol, you will be taking a giant step 

towards enjoying a healthy diet. Choose more plant-based foods 

and think of meat as a rare treat. Steaks and sausages produced 

at local organic farms cost more but offer superior quality, which 

is evident when you cook and eat them. Moreover, organic meat 

comes from animals raised under species-appropriate conditions. 

 

It is also important to be selective when buying fish. Environmen-

tal organizations such as Greenpeace and the WWF have issued 

comprehensive consumer guides and green apps that can be very 

helpful when it comes to buying fresh fish. 



Certified quality: 

organic products 

You can recognize 

organic products 

in shops by the 

Eco-Label. Only 

products produced 

in compliance with 

the provisions of the 

EC Organic Products 

Regulation are 

entitled to display 

this seal.

! 
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Organic – a special quality

Sustainable agriculture should be the standard – buying organic 

produce is a start. When you buy products of certified organic 

quality, you are helping the development of organic farming.

The EC Organic Products Regulation (Council Regulation on 

Organic Production and Labelling of Organic Products) details the 

minimum requirements for the cultivation of organic products. 

The regulation demands, for example, that at least 95% of all 

ingredients must come from organic farming operations. Organic 

farmers use no chemical or synthetic fertilizers or pesticides. 

Genetic engineering is also banned in organic agriculture. On 

organic farms, livestock are raised under species-appropriate 

conditions. In addition, organic farming generates more jobs than 

conventional farming operations.

Food products that conform to the requirements of the EU-Eco-

Regulation are labelled with a control number in line with the pat-

tern of DE plus the eco inspection centre, e.g. “DE-000”. The code 

“DE” stands for Germany and the three-digit number identifies 

the environmental auditing agency which tested the product. You 

can find out more about ecological farming at www.oekolandbau.de 

under the keyword “Verbraucher” (“consumer”) or at the German 

website of the European Commission at ec.europa.eu/agriculture/

organic.

Organic food is now found not just in organic food shops but also 

in regular supermarkets and discount stores, too. Many companies 

offer their own organic brands, which also meet the requirements 

of the EU-Eco-Regulation. These products bear the official organic 

seal. If they don’t, then ask what’s in them! If something is labelled 

“organic”, “fair”, or “sustainable”, this should also be contained in 

the product.

Eggs with a “3” – not for me! 

When buying fresh eggs, look for the code printed on every egg. 

The first digit of this code identifies the type of farm on which the 

poultry was raised and the egg was produced.

0 = organic poultry farm  2 = cage-free poultry farm

1 = free-range poultry farm  3 = battery cages

Be alert when it comes to processed products, since half of all eggs 

on the German food market come from hens kept in battery cages.

http://ec.europa.eu/agriculture/organic
http://ec.europa.eu/agriculture/organic
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Fo o d

Such eggs are used in the production of pasta, baked goods, and 

restaurant meals.

 

No genetically modified organisms 

The rule for both conventional and organic products is this: 

random or technically unavoidable concentrations of geneti-

cally modified organisms (GMOs) are permitted within a tolerance 

range of up to 0.9% and require no labelling. Consumers who 

want to be sure that the GMO concentration in a product does not 

exceed this limit should look for the organic seal of approval or 

the “Non-GMO” label, which may be affixed to conventional prod-

ucts that comply with this limit. The “Non-GMO” label refers to all 

phases of production and is, therefore, also used for animal feed.

Urban, rural, regional – sustainable farming with short

transport routes and seasonal products

There are sure to be farmers in your area who produce high-quality 

fruit, vegetables, wine, and other products the conventional way. 

The “Deutsche Landwirtschafts-Gesellschaft” (“German Agricul-

tural Society”, DLG) checks farms to see whether they comply with 

the minimum standards for the protection of the land and natural 

resources as well as biodiversity, labour and employment, and 

corporate citizenship. If you would like to have an overview of the 

certified companies, please go to: www.nachhaltige-landwirtschaft.

info/betriebe.html

Enjoying fair-trade food – more than just a matter of taste

Select fair-trade products whenever possible. By buying fair-trade 

bananas, coffee, tea, chocolate, and sugar, you will be supporting 

producers in developing countries. The purpose of promoting fair 

trade is to improve the living and working conditions of people 

in the countries of the Southern Hemisphere. Fair trade benefits 

small-scale family farms and their self-help initiatives.

Tap water is drinking water

People who drink tap water avoid the hassle of carrying drinks 

crates and packaging as well as journeys to the shops and bottle 

banks. Check with your local provider about the water quality in 

your area. Many water companies also offer to test your tap water 

for contaminants.

http://www.nachhaltige-landwirtschaft.info/betriebe.html
http://www.nachhaltige-landwirtschaft.info/betriebe.html
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Sustainable food – not just at home 

Even when dining out, you should try to stick to your principles as far 

as possible and – if there is any doubt – ask questions. In the growing 

market for meals eaten outside the home, there are more and more 

restaurants that are offering attractive vegetarian, organic foods and/or 

regional products. Ask for information in advance so you can deliber-

ately choose these restaurants. 

Bags – use them more often

When you go shopping, take shopping bags with you from home and 

avoid getting new ones at the shops. 

Food – too good for the bin!

The general rule for all foods is that nothing edible should be thrown 

away. Nevertheless, according to a study carried out by the Federal 

Ministry of Food, Agriculture, and Consumer Protection, 82 kg of food 

worth 235 euros is thrown away per person in Germany every year. Yet 

even the best-before date is often not the date when you have to throw 

something away. For tips and information, please go to:  

www.zugutfuerdietonne.de  

When shopping, try to develop a sense of how much you actually need 

and how long a food product can be expected to last. If you realize 

that you frequently throw away the same left-over foods because they 

go off before you have consumed them, then you should buy smaller 

packaging units – even if they are more expensive. Making a list of 

leftovers can be very helpful. 

Organic products from far-off lands?

Organic products from abroad are often cast in an unfavourable light. 

The reason for this is that transporting them uses up a great deal of 

energy. 

RULE OF THUMB 

Products from overseas produced in the most sustainable way possible 

may have an acceptable energy balance if there was no costly storage 

and the goods were transported by ship. As it is hard to find out how 

the goods were transported, it is best to choose foods that have three 

specific characteristics: organic, regional, and seasonal. Sometimes, it is 

not easy to find such products. Make sure then that at least one of the 

three aspects is covered.

!



Look twice when 

buying bottles

Not every deposit 

bottle is a reusable 

bottle. The higher 

deposit of 25 

cents per bottle 

means that the 

bottle is a dispos-

able one.

! 
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Fo o d

* The International Labour Organization, ILO, is dedicated to four fundamental 

principles: freedom of association, prohibition of discrimination, and the elimination 

of child and forced labour. These principles are expressed in international agreements 

known as ILO core labour standards or ILO standards. The ILO standards are ratified 

by governments. In countries in which the rule of law is ineffective or lacking entirely, 

however, ratification does not guarantee compliance with these minimum standards.

E va l u a t i o n  o f  s e a l s

Good for the environment

Verifiable environmental safety criteria apply to all of the 

relevant phases of the value chain, from the extraction of raw 

materials to production, marketing, use, and disposal. The 

minimum requirement for food products is compliance with 

the EU-Eco-Regulation.

The criteria reflect specific aspects of environmental safety 

and relate primarily to individual phases of the production 

process, use, and disposal of products.

The guidelines contain either very few or no environmental 

criteria at all.

The guidelines vary depending on the product group.

Good for society

The guidelines apply strict social criteria which go beyond 

the basic labour standards of the International Labour 

Organization (ILO)*.

The guidelines contain fundamental social principles, e.g. 

compliance with ILO standards or comparable requirements 

relating to the working conditions of the people involved in 

the production process.

The guidelines contain either very few or no social criteria at 

all.

The guidelines vary depending on the product group.

Drinks – reusable is better than disposable

A reusable glass bottle can be refilled up to 50 times, a reusable 

PET bottle up to 25 times. This makes them the most environmen-

tally friendly beverage packaging units on the market, since the 

use of refillable packaging systems reduces the amount of waste. 

At the same time, smaller quantities of raw materials are required 

when beverage containers can be refilled several times. By buying 

beverages in reusable bottles, you are especially supporting small 

and medium-sized regional companies such as breweries, juice 

producers, and mineral water bottling plants. 



I mp o r t a n t  l a b e l s  a n d  s e a l s  o n  fo o d  p ro d u c t s

environmental

social

environmental

social

environmental

social

environmental

social

environmental

social

environmental

social

environmental

social
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National and EU organic product seals

Organic product seal

The “Bio-Siegel” is the German symbol used to identify products that meet 

the requirements of the EU-Eco-Regulation. This seal often appears on 

products along with other labelling symbols, such as those of trade labels or 

growers’ associations. 

www.bio-siegel.de/english/homepage

EU organic agricultural product logo

The EU organic agricultural product logo likewise identifies food products 

cultivated in accordance with the provisions of the EU-Eco-Regulation. It 

displays the phrase “Organic Farming” or “Organic Agriculture”. The use of 

this logo – unlike the control number – is voluntary. www.organic-farming.eu

Labels issued by growers’ associations 

Bioland – food products from organic farming operations 

Besides strict guidelines regarding plant cultivation and animal husbandry, 

the association also sets standards for raw-material processing.  

www.bioland.de

Demeter – food products from organic farming operations 

The association promotes a “biodynamic” approach to farm management 

based on the principles of Rudolf Steiner. Strict guidelines are set for food 

production and processing. www.demeter.de

Naturland – food products from organic farming operations, including fish 

from fish farms 

The guidelines issued by the association cover aspects of social responsibil-

ity. At the international level, the association supports small-scale family 

farms and organic farming worldwide. www.naturland.de

Gäa – food products from organic farming operations 

Products are certified by an accreditation commission composed of various 

stakeholders. www.gaea.de 

Biopark – food products from organic farming operations

“Quality over quantity” is the guiding principle of this association. It has 

nearly 700 member farms in 15 German states. The first GMO-free region 

in Germany was established in response to an initiative by this association.  

www.biopark.de

!
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Seals and labels for specific product groups

EcoVin – wine from organic vineyards

According to the guidelines issued by the “Bundesverband ökologischer 

Weinbau e. V.” (“National Federation of Organic Vintners”), the principles of 

organic wine production include the preservation and improvement of soil 

fertility, the promotion of species diversity, and the establishment of a secure 

foundation for life based on acceptable living conditions. www.ecovin.de

FairTrade 
This seal designates products with minimum prices above the world market level 

that benefit the producer families. Compliance with the requirements is verified 

by independent audits. Besides social criteria, the FairTrade label also takes into 

account environmental criteria. There is a minimum environmental standard and 

an advanced standard with more stringent environmental criteria, which enables 

companies to move towards a more organic way of agriculture. This seal applies 

to food, textiles, and flowers. www.fairtrade-deutschland.de/bot/fairtrade-in-
english/

Neuland – Meat and meat products from species-appropriate and environ-

mentally friendly animal husbandry

Farms belonging to the Neuland association emphasize quality-orientated, 

species-appropriate, and environmentally safe animal husbandry. The use of 

organic animal feed is not mandatory. www.neuland-fleisch.de

Marine Stewardship Council (MSC) – fish from sustainable fishing 

operations

In order to preserve global fish stocks in the long term, the MSC has devel-

oped standards for sustainable fishing in collaboration with fisheries experts 

and environmental organizations. www.msc.org/?set_language=en

Rainforest Alliance – cocoa, coffee, tea, citrus fruits, bananas, foliage 

plants and flowers, grown in line with environmental and social requirements

The Rainforest Alliance is dedicated to preserving species diversity, sustainable 

livelihoods, and transforming land-use practices, business practices, and 

consumer behaviour. www.rainforest-alliance.org

Das Siegel für Fairen Handel.Das Siegel für Fairen Handel.

http://www.fairtrade-deutschland.de/bot/fairtrade-in-english/
http://www.fairtrade-deutschland.de/bot/fairtrade-in-english/
http://www.neuland-fleisch.de
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Regional organic product seals and labels

Biokreis – food products from organic farming operations in eastern 

Bavaria

The aim of this growers’ association is to promote the growth of networks 

of organic farmers and organic food processors and to maintain rural 

agriculture on the basis of organic farming. 

www.biokreis.de

Ökoqualität garantiert (“Guaranteed Organic Quality”) – food from 

organic farming operations in Bavaria

In addition to strict standards for organic food production, this association 

also emphasizes the regional origin of the products it certifies. 

www.oeko-qualitaet.bayern.de

Regional organic product seals and labels in line with the EU-Eco-Regulation

Organic product seals for the regions of Baden-Württemberg, Hesse, Mecklen-

burg-West Pomerania, and Rhön – food from organic farms and production facilities 

(organic product seal) from the respective regions

Products must meet the requirements of the EU-Eco-Regulation and serve as orientation 

guides for consumers of regional food products. 

www.bio-siegel.de/infos-fuer-verbraucher/regionale-bio-siegel

Regional seals for conventional food products 

Regional seals for conventional food products – seals for conventional food products 

produced in a specific region  

Regional seals help consumers to select products from a specific region. Learn more about 

the seals used to identify foods produced in your region.
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Part of our personality is expressed by our clothing. Before we buy a 

new article of clothing, we decide – consciously or unconsciously – 

whether it matches our personal style of dress and whether we 

really want to go along with the latest fashion. Regardless of 

whether we choose plain or distinctive, colourful or grey clothing, 

clothes play a significant role in our purchasing decisions.

Whether the materials of our clothing are harmful to our health 

and the environment, where the textiles come from, and who 

sewed them and under what social conditions, cannot be deter-

minded at first glance.

You should consider the following aspects when you buy clothing:

· organic materials such as organic cotton, organic hemp, organic linen, 

and recycled fibres,

· fair trade, 

· good workmanship and durable design,

· buying second-hand, e.g. at flea markets or in second-hand shops.

Organic cotton – good for the skin and for the environment

Cotton is the most popular natural textile fibre in the world. 

Nearly half of all clothing produced is made of cotton. Yet growing 

cotton poses hazards to health and to the environment. Huge 

quantities of pesticides and fertilizers are used. In fact, more 

pesticides are used in cotton fields than in any other type of farm-

ing – eight times more than for growing food. Another problem is 

the large amount of water used on cotton plantations. Thousands 

Textiles –  

dressing fairly, 

looking good
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Product history 

The environmental and social impact of the production  

of a T-shirt

It is a long way for a T-shirt from the cotton plantation to your 

wardrobe. The environmental and social impacts of the process vary 

considerably during the various stages of its product life. For example, 

much more water is consumed in fibre processing, spinning, and textile 

finishing than in the washing of a dirty T-shirt. CO2 emissions generated 

during transport from the cotton plantation to the spinning mill to 

the factory, the points of sale and the household, and during disposal 

(e.g. when used clothing is collected) also contribute to environmental 

pollution. Important social issues may also play a role in the product 

history of a T-shirt – including unhealthy and unfair working conditions 

or child labour. Unfortunately, it is rather difficult to determine whether 

a given company exercises social and environmental responsibility 

throughout its supply chain. CSR tests published by “Stiftung Warentest” 

(the foundation for comparative product testing), green apps, or a look 

at the producers’ sustainability reports can be helpful.

!

Sample CO2 footprint for a ladies’ white cotton top made in Asia

CO2 emissions
total 10.75 kg 

Source: www.systain.com

Transportation

If every wash is put into the dryer and  

then ironed every time, this triples the carbon  

footprint caused during the use phase.

DisposalSales/Distribution Use

ProductionCultivation

http://www.systain.com


Fair-trade  

clothing – chic  

and trendy  

Dresses, trousers, 

skirts, and jackets 

made of organic cot-

ton produced in line 

with the principles 

of fair trade and 

environmental safety 

are now taking 

over fashion shows. 

Some fashion brands 

emphasize environ-

mentally sound and 

socially beneficial 

clothing products 

but often fail to 

label these articles 

accordingly. A list 

of websites of fair 

and environmentally 

aware designers can 

be found here: 

www.nachhaltiger-

warenkorb.de/en  

! 
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of litres of water are needed to produce the cotton used to make 

one single T-shirt – regardless of whether it is grown organically or 

conventionally. As a consequence, rivers and lakes are drying up in 

the producing areas; production waste, especially dye residues, is 

contaminating watercourses.

Organic raw materials used in the textile industry are grown 

without the use of chemical fertilizers and pesticides. No toxic sub-

stances are released into the soil in organic farming. The process 

is not harmful to lakes and streams in the surrounding area or to 

the health of the people working on the plantation. However, the 

growing method reveals nothing about the dyes used. That is why 

you should basically wash every item of clothing once or twice 

before wearing it for the first time in order to get rid of any dye 

residues. Basically, dark fabrics are more costly to produce, need 

to go through several dyeing processes and thus consume more 

resources. And the “older” a new pair of jeans looks, the more 

complex and resource-intensive their production was.

Fair-trade textiles – looking good and doing good

A large part of the textiles sold in Germany are produced in low-

wage countries and regions, such as China, Pakistan, Indonesia, 

Vietnam, and Central America. In these areas, compliance with 

guidelines for adequate wages, work-safety regulations, and bans 

on child labour cannot always be ensured. When you buy clothing 

made in Europe and produced in line with the principles of fair 

trade, you can be sure that these minimum social standards have 

been met.

Quality over quantity – simply chic 

Regardless of whether an article of clothing is made of natural or 

synthetic fibres, the production process alone may have a negative 

impact on the environment and our health. These days, we tend 

to be increasingly demanding when it comes to our clothing. The 

trend toward so-called functional textiles, especially in sports and 

leisure clothing, has led to the need for additional equipment. 

More than 10,000 different chemicals and dyes are used in the 

textile industry. Much of our clothing is worn right next to the 

skin, which means that direct contact with the chemicals used in 

processing cannot be ruled out. When you buy textiles that have 

been tested for toxic substances, you can be sure that your clothing 

contains no problematic materials.
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While you should always check the quality of processed material, 

it is also important to consider aspects such as timeless design and 

good workmanship, and to buy clothing you like so much that you 

are likely to wear it often and for many years. Durability improves 

your environmental balance sheet and calms your nerves.

Second-hand – good for the environment and good for 

your wallet

Clothing that no longer fits or that you no longer like can be sold 

at flea markets, on the Internet, or in a second-hand shop. And you 

might even find something you like there, too.

In many places, besides privately run second-hand shops, there are 

shops operated by churches, charitable organizations, and local  

community initiatives which make used clothing available to 

needy people free of charge or at very low prices. By donating your 

unwanted clothing articles, you will be providing direct support to 

people in your area.

FairWertung 

More than 750,000 tons of second-hand clothing is collected in 

Germany every year. However, it is often not possible to determine 

who is behind the appeal for clothing donations or what will hap-

pen to the donated clothing. FairWertung, the German umbrella 

organization, has established standards for the fair collection and 

recycling of second-hand clothing. To recognize such collections, 

look for the “FairWertung” label on collection flyers and contain-

ers. For more information, go to: www.fairwertung.de/english/index.

html 

http://www.fairwertung.de/english/index.html
http://www.fairwertung.de/english/index.html
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IVN-certified natural textiles

The blue “NATURTEXTIL IVN zertifiziert BEST” (“IVN certified BEST NATUR-

TEXTIL”) label identifies textiles made of natural fibres and produced in 

accordance with the high standards of the “Internationaler Verband der 

Naturtextilwirtschaft e. V.” (“International Association Natural Textile 

Industry”, IVN) for environmental safety, compliance with principles of 

social responsibility, and the absence of harmful chemical additives. The 

environmental and social criteria apply to the entire production chain. The 

association also issues the “NATURLEDER IVN zertifiziert” (“IVN certified 

NATURAL LEATHER”) label for leather products. www.naturtextil.com

Global Organic Textile Standard (GOTS)

The GOTS label is an international standard for organic and socially respon-

sible textile production. GOTS identifies textile products which comply with 

rigorous environmental and social criteria throughout the entire production 

and marketing chain. www.global-standard.org

Textiles Vertrauen (“Textiles you can trust” –  

in accordance with Öko-Tex Standard 100)

The Öko-Tex Standard 100 is an international testing and certification system 

for finished products and identifies textiles that comply with specified limits 

for harmful substances.  

www.oeko-tex.com/en/manufacturers/manufacturers.xhtml

European Eco-Label

This label identifies textiles made of natural and synthetic fibres as well as 

shoes which have less negative effects on the environment than conven-

tional products. Further information on the European Eco-Label is provided 

under “Renovation – avoiding harmful substances” on page 60.  

www.eco-label.com

FairTrade

The FairTrade label identifies cotton textiles whose producers receive a fair, stable 

price for their cotton. This label extends the range of the fair-trade goods to 

include products such as jeans, dresses, skirts, towels, cotton pads, and socks. 

The FairTrade label is described under “Food – healthy and tasty” on page 19. 

www.fairtrade-deutschland.de/bot/fairtrade-in-english/

Fair Wear Foundation

The Fair Wear Foundation specifies social requirements for the manufacturing 

process of textile production in 15 countries in Asia, Africa, and Europe. The 

focus is on the manufacturing process of the raw materials, not their extraction, 

cultivation, or harvesting. www.fairwear.org 

I mp o r t a n t  m a r k i n g s  a n d  l a b e l s  o n  te x t i l e  p ro d u c t s

!



Good question

What’s more 
economical: car-
sharing or using 
your own car?
Car-sharing is 

regarded by many 

people as too 

expensive – but this 

is often wrong.

RULE OF THUMB

If you drive 10,000 

kilometres or less 

per year and don’t 

need a car every 

day, car-sharing is 

more economical 

than owning and 

using your own car. 

? 
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Motor vehicles are responsible for roughly 20% of all CO2 emis-

sions in Germany. Other environmental effects of vehicle traffic 

include particulate matter, nitrogen oxide emissions, low-lying 

ozone, noise pollution, land consumption for roads and car parks, 

as well as road accidents and casualties. We mainly use our cars 

for leisure activities and shopping. Trips to and from work account 

for only 35% of total vehicle mileage. Approximately one-third of 

all car journeys are shorter than ten kilometres, and 23% are even 

shorter than two kilometres – and that despite the fact that dis-

tances of less than three kilometres in urban areas can be covered 

faster by bicycle.

If we consider all of the journeys we make with our own cars, we 

soon realize that many of them could be eliminated by taking 

more environmentally friendly alternative means of transporta-

tion:

· local, regional, and long-distance public transport,

· car-sharing, car rentals,

· car-pooling and lift-sharing,

· riding a bicycle, or 

· walking.

If you do not own a car of your own, you can choose the best form 

of transport for each journey – taking into account economic and 

environmental aspects and the amount of time you can save. A 

real increase in freedom! When planning longer journeys, the 

route planner www.ecopassenger.org from the “Institut für Ent -

sorgung und Umwelttechnik” (“Institute of Waste Management 

Short journeys –  

without a car!



Choosing the right 

bicycle 

A list of safe, 

comfortable, and low-

maintenance bicycles 

that are suitable for city 

use or for cycling trips 

in the countryside, on 

flat or slightly hilly ter-

rain is provided at the 

EcoTopTen information 

portal. 

www.ecotopten.de

! 
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and Environmental Technology”, ifeu) is very useful. It will 

calculate your energy consumption and emissions of CO2 and 

particulate matter, as well as the emissions of other air pollutants 

for the same journey by car, plane, or train. It will also give you 

a fair comparison of the time it will take you to get from door to 

door! [See also: Your own car – climate-conscious driving]

Arrive in a relaxed state – local public transport

Take advantage of the opportunities offered by your local public 

transport system when you travel to and from work or into town 

and back. Many cities and larger metropolitan areas offer good, 

frequent connections, while other towns could stand to improve 

their public transport programmes. People living in rural areas 

without a direct connection to local public transport should con-

sider the Park & Ride system as an alternative to driving into town 

alone in their own car.

One car, several drivers – car-sharing

On average, car owners use their vehicles for one hour a day. 

Their cars stand idle for the other 23 hours. A good alternative for 

people who use a car only on occasion is to share a car with others. 

More and more providers are entering the car-sharing market. 

Check the options in your area. A list of car-sharing services can be 

found here: http://alturl.com/xxne6. Rental vehicles or taxis may be 

an economical alternative for occasional trips.

Getting there faster – by bicycle

In town, a bicycle will usually get you where you want to go faster 

than a car or local public transport – and you get some exercise at 

the same time. Useful accessories – from weatherproof clothing to 

trailers – make the bicycle a viable alternative for many occasions 

and at any time of the year. When buying a bicycle, you should 

give priority to durability and repairability. A higher price is usu-

ally offset by a longer service life. And if you have a limited budget, 

then buy a second-hand bicycle from shops that sell reconditioned 

bikes that come with a warranty.

Very short journeys – just try walking

Why not walk to your supermarket or bakery – the natural way for 

people to get about. If you go walk for half an hour in the fresh air, 

you will do something for your health. People who walk experi-

ence more of their immediate surroundings.
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Not every item of clothing has to be washed after it has been worn only 

once. It is often enough to brush it or hang it up to air. 

In order to prevent bacteria from being transmitted, use separate cleaning 

textiles (cloths, sponges, etc.) for different areas of your kitchen and 

bathroom.

At a minimum, every household should have a dishwashing powder or 

liquid, an all-purpose cleaner, a liquid abrasive cleaner, and a cleaning 

agent for toilets and bathrooms. Depending on the characteristics of 

the surfaces in your home and the type of dirt to be removed, you may 

find other cleaning agents useful, too. Disinfectants are not needed for 

household cleaning purposes.

Hang dish towels in a well-ventilated spot so that they can dry quickly.

Grandma’s secret recipes and tips can be useful for cleaning bathrooms 

and toilets. Limescale deposits can be effectively removed with citric acid 

(lemon juice) or vinegar or you could just use a simple cloth to prevent it 

from building up in the first place. Vinegar is also a good fabric softener. 

Simply put your towels in a bucket containing a mixture of water and 

vinegar to dissolve any limescale in the fabrics and then wash as usual.

For more tips regarding washing, cleaning, and dishwashing go to: 

www.forum-waschen.de 

S i mp l e  h o u s e h o l d  t i p s

!
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Roughly 640,000 tonnes of cleaning agents are used in Germany 

every year. This amounts to nearly 8 kg per person per year. People 

who use washing, dishwashing, and cleaning products conserva-

tively save energy and consume less water and chemicals, benefit-

ing both the environment and their wallets. It also makes good 

financial sense to review your washing and cleaning habits and 

make appropriate changes:

· programme and temperature settings on washing and dishwashing 

machines,

· selection and dosage of washing, dishwashing, and cleaning agents,

· application of simple household tips.

Energy-efficient washing, drying, and dishwashing

Select the lowest possible washing temperature. By regularly 

reducing the washing temperature by one setting, e.g. from 60 

to 40 °C, you not only save money but also reduce CO2 emissions 

by 33 kg per year in a two-person household. A maximum tem-

perature of 60 °C is sufficient for all types of laundry. A pre-wash 

cycle is usually not necessary. If no one in your household has an 

infectious disease, normally soiled laundry comes out clean at 

between 15 and 40 °C – depending on the manufacturer’s instruc-

tions. Greater hygienic purity, for baby clothes, for example, can 

be achieved at 60 °C. Washing at 60 °C at least once a month is 

recommended in order to prevent excessive bacterial contamina-

tion in the washing machine. You can save even more energy by 

consistently using the economy setting on your washing machine. 

Wash cycles should be started only when the machine is full.  

 

Washing and  

cleaning – 

environmentally 

friendly pays off 



Good question

Are organic 
washing powders 
better?
Organic washing 

powders are sold in 

supermarkets and in 

shops specializing in 

the sale of organic 

products. Are these 

products really safer 

for the environment 

than other washing 

products?

RULE OF THUMB

Both organic wash-

ing powders and 

modern concentrat-

ed washing powders 

are a good choice. 

The crucial factors in 

the environmentally 

sound use of wash-

ing powders are dos-

age and the care you 

exercise in washing 

and using washing 

powders. Keep away 

from soap nuts. The 

rise in demand over 

here is shortening 

the supply in poorer 

countries where 

soap nuts are 

traditionally used as 

a detergent.

? 
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The only exceptions are delicate or sensitive fabrics such as wool 

or silk, which should be washed in smaller loads. Whenever pos-

sible, dry your laundry on the line outdoors or on a clothes rack 

in an unheated room. The general rule for using a dryer is to spin 

laundry at no less than 1,400 rpm before drying. This significantly 

reduces energy consumption for drying.

The same rule applies to your dishwasher: the machine should be 

switched on only when fully loaded and the programme and tem-

perature settings should be appropriate for the type of dishes and 

the degree of soiling. Pre-rinsing by hand is not necessary. Simply 

remove large food scraps before placing dishes in the machine.

Washing and cleaning agents – how much is enough?

Modular systems are a useful alternative to pre-mixed washing 

powders, as they enable you to combine individual components 

(basic washing powder, bleaching agents, and softeners) in differ-

ent quantities as needed. Modular systems and super-concentrated 

washing powders have the best environmental balance sheet. 

Liquid washing detergents are less friendly to the environment.

Instead of the large washing powder packages (concentrated wash-

ing powders), try using super-concentrated versions – in refillable 

packages if possible. They offer a number of advantages: more eco-

nomical dosage, less water pollution, less storage space required, 

easier transportation, and less packaging material. Both types 

of washing powder have the same cleaning power. But because 

they are produced in different concentrations, they must be dosed 

differently as well. The right amount of washing powder depends 

on the hardness of the water and the degree of soiling. Ask your 

local water works for information on water hardness in your area. 

Be sure to follow the dosage instructions on the package. The logo 

of the Charter for Sustainable Cleaning will help you with this. 

Washing and cleaning agents awarded the Charter logo are sold 

by companies that have accepted the obligation to ensure verifi-

able compliance with the objective of sustainability over the entire 

life cycle of the products they produce. www.sustainable-cleaning.com
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Important labels and symbols on washing and cleaning products. The most important 

 factors in washing, dishwashing, and cleaning are dosage and individual behaviour. The 

 following labels and symbols offer additional information.

Washing, cleaning, and dishwashing agents

European Eco-Label

Some of the all-purpose cleaners, hand washing-up and machine dishwash-

ing agents, soaps and washing powders available in Germany have been 

awarded the European Eco-Label in recognition of their relatively low 

environmental impact. The European Eco-Label is described in greater detail 

under “Renovation – avoiding harmful substances” on page 60.

Cleaning services

Der Blaue Engel (“The Blue Angel”)

“Der Blaue Engel” identifies cleaning services (wet and carbon-dioxide 

cleaning) that are rated especially friendly to the environment.  

Further information on “Der Blaue Engel” is provided under “Useful 

household items – energy-efficient and low-waste” on page 41.

I mp o r t a n t  l a b e l s  a n d  s y m b o l s

!



Enjoying the sun – 

safely 

Choose the right sun 

protection factor (SPF) 

for your skin type. The 

lighter your skin, the 

higher the SPF should 

be. You should choose 

an SPF of at least 15 

for the first days of 

the season. Further 

information and tips 

are provided at: 

www.tag-des-

sonnenschutzes.de

! 
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Cosmetics  

and body care – 

less is more 

The market for cosmetics and body care products is booming. 

Creams, lotions, exfoliation treatments, fragrances, face masks, 

and hair conditioners promise to make us look younger and more 

attractive and to keep our skin smooth and healthy. 

Choosing cosmetics with effective hygienic, grooming,  

and protective functions and using them sparingly

It is important to select cosmetic products that suit your skin type 

and to use them in appropriate quantities. You can avoid buying 

the wrong products by giving careful thought to your selections.

Cosmetic products perform a number of different functions: we 

use them to clean, protect, and groom our skin, hair, and teeth 

and to change how they look and smell. Some cosmetics have a 

downside as well: they can cause skin irritation and some ingredi-

ents are harmful or completely non-biodegradable. Think carefully 

about the purpose and the quantities of cosmetics you use. Less is 

more. If the skin itches and peels, then that is an indication that 

the natural protective layer of the skin is out of balance. If that 

happens, seek professional advice.

On the other hand, when it comes to products that serve a protec-

tive purpose, such as sunscreens, sparing is not recommended. 

Apply sunscreen before you expose yourself to the sunlight and 

use enough cream or lotion to cover all areas that are not pro-

tected by clothing against UV rays. The best protection against the 

sun is, however, staying in the shade. It is generally a good idea to 

avoid the midday sun.

http://www.tag-des-sonnenschutzes.de
http://www.tag-des-sonnenschutzes.de


Good question
Which products 

should rather be 

avoided?

RULE OF THUMB

Trust your nose. If 

a product has an 

unpleasant smell, you 

better discontinue 

using it or don’t buy 

it in the first place.

? 

C o s m e t i c s  a n d  b o d y  c a re
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Less is more

Be selective in your choice of packaging sizes. Buy only those prod-

ucts you are sure you can use up before they expire. An unpleasant 

odour, discolouration, or a change in consistency may be a sign 

that a cosmetic product has reached its expiry date. The size of a 

packaging unit also affects the amount of waste generated by the 

usage of body care products. Several small packages create more 

waste than a single large unit. Refillable packs are also a good 

choice from the economic viewpoint.

Ingredients

These days, about 8,000 natural and synthetic substances are used 

in the production of cosmetics. Some of these ingredients can 

cause allergies. Your susceptibility to allergies depends on your 

skin type. People with sensitive skin in particular should test new 

cosmetic products on a small area of the skin before applying 

them to larger areas. 

You can find a good information portal all about cosmetic articles 

here: www.haut.de

“Stiftung Warentest” and “Öko-Test” 

Test results published by “Stiftung Warentest” and “Öko-Test” 

provide guidance for people buying cosmetics and body care prod-

ucts. The product ratings compiled by “Stiftung Warentest” are 

based on the evaluation of product performance, environmental 

compatibility, and allergenic potential. Note, however, what has 

been tested in a product. A seal does not always refer to the whole 

product. www.test.de and www.oekotest.de 
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BDIH Kontrollierte Natur-Kosmetik

The “Kontrollierte Natur-Kosmetik” (“Controlled Natural Cosmetics”) seal 

is awarded by the “Bundesverband Deutscher Industrie- und Handelsun-

ternehmen” (“National Association of German Industrial and Commercial 

Enterprises”, BDIH) for natural cosmetic products marketed by members of 

the BDIH. Products that bear this seal are produced without synthetic dyes 

and fragrances or preservatives of non-natural origin. To the greatest extent 

possible, raw materials derived from plants should come from controlled 

organic farming (kbA) operations. You can read a list of the criteria for 

award of the seal on the Internet. No further information about the award 

and testing processes has been published to date.

www.kontrollierte-naturkosmetik.de/e/index_e.htm

NaTrue

The NaTrue label identifies natural cosmetic products and is awarded on the 

basis of a three-star system. One star stands for natural cosmetics, two stars 

for natural cosmetics with organic ingredients, and three stars for purely 

organic products. Only ingredients derived from natural raw materials or 

materials identical or nearly identical to natural substances are permitted. 

The products are certified by independent agencies. www.natrue.org 

!
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Toys

When we buy toys for our own children, nieces and nephews, 

or grandchildren, we look forward to cries of joy and children’s 

laughter. In order to ensure that this joy is real and lasting, you 

should buy only toys that

· contain no toxic substances,

· have been produced under fair working conditions,

· will benefit the child’s development, and 

· are made to last.

Caution: poison – choose dolls and toy cars carefully

Toy cars and dolls that contain softeners or heavy metals are a 

vision of horror for parents. Here are a few tips that will help you 

keep toxic toys out of your children’s rooms.

Tests for toys 

From Barbie dolls and push-powered ride-on toy cars to crayons 

via modelling clay, stuffed animals, and children’s paddling 

pools – the results of tests published by organizations as “Stiftung 

Warentest” and “Öko-Test” provide information about potentially 

harmful ingredients. “Stiftung Warentest” also focuses on the cor-

porate responsibility of toy producers in its tests. www.test.de and 

www.oekotest.de

Fair play – even with producers

The large majority of toys sold in Germany are produced in 

developing and newly industrialized countries. In 2006, 70% of all 

toys sold in Germany came from abroad, two-thirds of those from 

China or Hong Kong. Enough attention is not always paid to fair 

 

Toys –  

fair play is in!
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Look for quality. Cheap toys are much more likely to contain toxic 

substances.

All materials, paints, and adhesives used to produce toys should be free of 

harmful substances. 

Toys for small children, in particular, must be resistant to perspiration, 

biting, and saliva. 

When you buy plastic toys, look for the terms “phthalate-free” or “PVC-free”.

Trust your nose. Toys with an unpleasant odour or that smell like perfume 

should be left on the shelf.

One good thing about second-hand toys is that any gaseous harmful 

substances have already evaporated.

Stuffed animals, dolls clothes and the like should be washed twice before 

you give them to your child to play with.

T i p s  fo r  b u y i n g  t oys



Good play 

For more tips on 

positive play value 

as well as good 

functionality and 

manufacturing,  

go to:  

www.spielgut.de

! 
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Toys

working conditions and environmental protection in all of the 

countries where our toys are produced. Minimum standards for 

working conditions and social responsibility, such as health and 

safety measures, are often much lower than in Germany. Interna-

tionally recognized standards such as the core labour standards 

of the International Labour Organization (ILO) play a minor role. 

Through our demand for toys from low-wage countries, we are 

contributing, in part, to the often poor working conditions in 

toy factories and to the negative environmental impacts of toy 

production.

The “fair spielt” campaign 

The “fair spielt” (“fair plays”) campaign sponsored by MISEREOR  

and the “Werkstatt Ökonomie” promotes the application of socially 

compatible rules in toy production. For more information and a 

list of the companies taking part in the campaign, go to: 

www.fair-spielt.de

Learning and personal development through play

Toys should stimulate children’s imagination, encourage them to 

play different sorts of games, and create links to their everyday 

world of experience. As regards quantity, the following rule should 

apply: buy fewer but good-quality toys rather than a lot of cheap 

products. When children play with their favourite toys for years, 

they develop a stronger relationship to it. They learn to treat the 

things they have come to love with care instead of simply throw-

ing away toys they have rarely used. In many children’s rooms, 

the toys are piled so high that there is hardly room for them on 

the shelves or in drawers. The fun children have when running 

around, being read to, or during arts and crafts activities is more 

valuable to them than piles of toys. So keep this in mind when 

choosing toys as a present.

The toys that parents make together with their children – such 

as dolls or stuffed animals – can have a very special place in 

children’s lives. Large boxes and packaging materials of large 

items can keep children fascinated for weeks. When engaged in 

imaginative play, children are capable of creating their own toys 

and fantasy environments – with a little help, if necessary. 
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Longer-lasting fun 

Robustness and durability are important criteria when choos-

ing toys. Look for strong material that won’t break right away. 

Building blocks, railway cars, and animal figures made of wood 

are durable toys that children can enjoy playing with over genera-

tions. And toys made of wood from sustainable forestry operations 

offer additional benefit. Corresponding seals are shown in the list 

of labels in the section “Useful household items” on page 41.

Durable and robust toys can provide enjoyment for many children. 

Toy fairs, flea markets, and second-hand shops often buy toys that 

are still in good condition. They also offer you an opportunity to 

buy good toys at very favourable prices.
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U s e f u l  h o u s e h o l d  i te m s

Batteries, wrapping paper, cut flowers, text markers, clothes-pegs, 

and tooth brushes – there are many opportunities for considering 

environmental aspects when buying household items. 

Admittedly, the decisions you make in purchasing these small 

household items will probably not have a major impact on the 

environment, but you should give careful thought to these pur-

chases nevertheless. When you add them all up, you may realize 

you can make a difference after all. 

Special attention should also be given to the issue of the dispos-

ability of certain household items. Batteries, paints, aggressive 

household cleaning agents, spray cans, pesticides, and medicines, 

to mention only a few, do not belong in your household dustbin. 

These items can be properly disposed of at local recycling centres 

and small amounts of some items can be returned to the point of 

sale. The waste and recycling guides published by your local public 

utility provider offer tips on how to deal correctly with the issue 

of waste. 

In 2009, the EU trade ban on inefficient light bulbs came into 

force, which means that energy-saving light sources such as halo-

gen lamps and LED lamps will prevail. The light emitting diode 

(LED) is a clear winner when it comes to efficiency, durability, and 

disposal.

Useful  

household items –  

energy-efficient 

and low-waste



The “Pro Recycling-

papier” initiative 

supplies information on 

all aspects of recycled 

paper and provides a 

sustainability calculator 

for office paper. This 

tool computes raw 

material, water, and 

energy consumption as 

well as CO2 emissions 

associated with the 

production of specific 

quantities of paper. 

www.papiernetz.de 

! 
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What to do with energy-saving light bulbs …

A two-person household consumes roughly 400 kWh of electricity 

for lighting alone every year. That figure can be reduced to about 

120 kWh by using light-bulbs that consume 80% less energy. And 

that translates into savings of 60 euros for the household. Please 

note that because they contain mercury, energy-saving light bulbs 

must never be put in your household dustbin. You can find a 

hazardous waste disposal point near you here: 

www.lightcycle.de

… and how should I dispose of CDs and DVDs?

Old CDs and DVDs are well suited for recycling. To a large extent, 

they consist of polycarbonate, a valuable plastic. You will find 

collection points for old CDs at retail stores, local disposal points, 

and lots of other places, such as schools or universities. For more 

information on collection points, go to: www.blueboxx.info and 

www.remedia.de 

Recycling paper

Recycled paper is now available in very good qualities, which look 

impressively good and are the best choice from an environmental 

perspective – even compared to paper made from certified virgin 

fibre. Do your bit by disposing of paper in paper banks or waste-

paper collections. You should avoid wasting paper not only at 

home but also at work. Despite the possibilities offered by com-

munication technology, paper consumption is still extremely high 

in many modern offices. One way to halve paper consumption is 

to print on both sides of each sheet of paper. Another alternative 

is to use unneeded hard copies as scrap paper. Direct recycling 

is another alternative. Envelopes and the like can be made from 

recycled paper, so that, unlike conventional recycling, neither 

water nor chemicals are needed. You can find suitable suppliers 

on the Internet.
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U s e f u l  h o u s e h o l d  i te m s

Useful items made of paper, cellulose, and wood

Since 1978, Der Blaue Engel (“The Blue Angel”) has stood for a wide 

range of large and small useful household items that can be distinguished 

from similar products on the basis of their compliance with environmental 

criteria. The products certified by “Der Blaue Engel” range from paper for 

photocopiers and printers to chargers, milk frothers, and toothbrushes via 

batteries, drinking-water carbonation units, and baby monitors. The website 

can provide you with a complete list of the products and services awarded 

the “Der Blaue Engel” seal. You can also download information about the 

basis on which the seal is awarded to a given product as well as a list of 

the requirements a product must meet for certification. An independent 

jury (the “Jury Umweltzeichen”) selects the products and services to be 

awarded the “Der Blaue Engel” seal. The strictness of the requirements 

varies depending on the type of product and apply, in the case of some 

products, to the entire product life cycle, from raw-material production to 

use and disposal via manufacturing and processing. For certain products, 

emphasis is placed on the utility phase. www.blauer-engel.de/en

The Forest Stewardship Council (FSC) seal, the European Eco-Label  

and the seal of the Programme for the Endorsement of Forest 

Certification Schemes (PEFC) are awarded to many products made of 

paper and cellulose: 

· writing pads, exercise books … 

· paper for photocopiers and  

printers

· envelopes

· ring binders, files, folders

· adhesive notes, labels

The FSC and PEFC seals are also awarded to small products made of wood, 

such as coat hangers and clothes-pegs, and to wooden toys. 

The FSC and PEFC seals and the European Eco-Label are described under 

“Renovation – avoiding harmful substances” on page 61.

Energy-saving light bulbs

European Energy Label

Energy-saving light bulbs display the energy-consumption label. The 

European Energy Label is described under “Household appliances – climate-

friendly cooling, washing, and cooking” on page 48.

· calendars

· wrapping paper

· cardboard boxes, packaging

· paper towels, household and sanitary  

paper, filter paper

· napkins

I mp o r t a n t  l a b e l s  a n d  s y m b o l s
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Rare  purchases  – 
research pays off



Ra re  p u rch a s e s
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Things we don’t need every day don’t appear on our daily shop-

ping lists. Refrigerators, computers, wardrobes, and travel are 

not “consumer goods” per se. We normally invest more time and 

thought in making these purchases than for the little things we 

need every day. The questions we typically ask are:

· Do I really need it? 

· Are there significant differences in quality?

· What are the costs of purchase?

· Will there be any additional operating and/or maintenance costs?

· Do I have to consider repairs and eventual disposal?

· Where can I buy what I want at the most favourable price?

· What sustainable alternative products would also meet my needs?

Sustainable products should have a long service life and thus offer 

substantial utility benefits. They should be of good quality, and 

they should not burden you with high operating/maintenance 

costs (e.g. energy consumption). Sustainable products do not con-

tain materials or ingredients which pose hazards to the environ-

ment and they are produced under acceptable social conditions. 

When it comes to rare purchases, research – even though it may 

take time and effort – usually pays off.
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Refrigerators, washing machines, and electric cookers are loyal, 

long-serving household companions that save us a great deal of 

work. Saving electricity with large domestic appliances is particu-

larly worthwhile. Washing machines, electric cookers, dishwash-

ers, tumble dryers, refrigerators, freezers, and air conditioners 

consume about two-thirds of household electricity. Refrigerators 

and freezers alone account for 29% of total power consumption. If 

you keep an eye on how much energy your appliances consume, 

you can help to protect the climate and save money as well. 

The golden rule when buying household appliances:  

insist on low energy consumption

The retail price of an appliance is not the only measure of its 

true cost. The operating and maintenance costs incurring during 

the life of the appliance must be factored in as well. An energy-

saving refrigerator with an efficiency rating of A+++ consumes 

electricity worth roughly 200 euros during its entire service life. A 

comparable unit with a B rating uses three times as much. Thus, 

the higher price you pay for a new, energy-efficient refrigerator 

will be offset by savings within just a few years. Would you like to 

know how the costs of operating a refrigerator with an A++ rating 

compare to the costs of running your current model? Or would 

you like to compare the costs of two appliances you have in mind? 

Then perform a cost check at www.stromeffizienz.de or a cooling 

check at www.co2online.co.uk. You can also find lots of practical tips 

and tools for saving opportunities when using the appliances, too. 

 

Household 

 appliances – 

climate-friendly 

cooling, washing, 

and cooking

http://www.stromeffizienz.de


Save over 300 euros on your electricity bill with efficient appliances and 

by following a few simple tips

90 euros Energy-saving light bulbs

80 euros Refrigerators and freezers

Reduced stand-by consumption70 euros

Heating system circulation pumps60 euros

Television set30 euros

4 5

H o u s e h o l d  a p p l i a n c e s

For more information on how to save, go to: www.stromeffizienz.de

Source: Initiative EnergieEffizienz, dena

Consumers can recognize energy-saving electrical appliances by 

the EU Energy label. The colourful sticker provides power and 

water consumption data and also lists such characteristics as 

refrigerator volume capacity as well as washing machine capacity 

and cleaning and drying performance. Large household appli-

ances have to indicate their energy-efficiency class. If you don’t 

find appliances bearing the EU Energy label at your local retail 

store, ask for assistance.

Further information and purchasing tips are provided by “Stiftung 

Warentest”, “EcoTopTen” and the “EnergieEffizienz” initiative. 

Besides further useful information, these websites feature lists of 

energy-saving refrigerators, freezers, dishwashers, and washing 

machines. www.test.de, www.ecotopten.de, www.stromeffizienz.de
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A n d  w h a t  e l s e  i s  t h e re  t o  c o n s i d e r ? 
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The size of an appliance plays an important role in energy consump-

tion. Small appliances, such as a 3 kg washing machine, for example, are 

sufficient for single-person households.

Generally speaking, the refrigerator temperature need not be lower 

than 7 °C. If storing perishable food such as fresh meat, it is advisable to 

lower the refrigerator temperature to 4 °C.

A refrigerator consists of various cooling zones for the ideal storage of 

food. The top part of the refrigerator, the warmest cooling zone (5 to 

8 °C), is ideal for storing cheese, pickles, and jam. Storing them there 

also benefits the way they taste. The middle of the refrigerator is good 

for storing sauces, mustard, and leftovers as well as cooking fat as it 

remains spreadable without becoming rancid. The coldest zone (2 °C) is 

right on top of the vegetable drawer. It is ideal for all perishable goods 

such as meat, cold cuts, fish, and perishable dairy products like yoghurt. 

The temperatures are slightly higher in the vegetable compartment 

(10 °C). As the name suggests, it is good for vegetables and salad. The 

mildest temperatures are in the door of the refrigerator, where you can 

cool butter, eggs, and drinks appropriately.

Defrost! Icebergs in the freezer increase the cooling surface and thus 

the demand for energy. If your refrigerator is relatively empty, fill it up 

with drinks. Bottles act as a cold storage device until more goods have 

to be refrigerated again. This reduces the volume of warm air that 

enters the refrigerator every time the door is opened and which has to 

be cooled again.

Ovens do not need to be pre-heated. When cooking, make sure you 

use the right-sized lids and rings or hotplates for the pots and make 

good use of residual heat. For more tips, see “Washing and cleaning – 

environmental awareness pays off” from page 28 onwards.

!
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H o u s e h o l d  a p p l i a n c e s

4° C

Middle compartment 
Fats, delicatessen food, and ready 

meals, drinks

Cheese, large tropical fruits, 

preserves, jams

Eggs, sauces, lemons, butter, 

ketchup, preserves, drinks

Bottom compartment 

Salad ingredients, vegetables

Fish, meat, cold cuts, dairy 

products

5 – 8 °C

2 °C

4 – 5 °C

10 – 15 °C

10 °C

Top compartment 

Vegetable compartment 
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EU energy label

The EU energy label divides 

appliances into seven energy 

efficiency classes from A 

(most efficient) to D and 

in part G (extremely high 

consumption).

The EU energy label applies 

to refrigerators and freezers, 

washing machines, dryers, 

dishwashers, electric ovens, 

air conditioners, lamps, televi-

sions, and car tyres.

The class A+++ identifies 

appliances with the most 

economical fuel consump-

tion. For some appliances, 

A is the highest class of 

economy. The appearance 

of the label differs for every 

electrical device. 

www.newenergylabel.com/

index.php/uk/home/

!

http://www.newenergylabel.com/index.php/uk/home/
http://www.newenergylabel.com/index.php/uk/home/


Environmental 

search engines 

Environmental 

search engines offer 

an alternative to 

conventional search 

engines as the sup-

plier donates money 

to an environmental 

project for every 

search made. For  

a list of current  

suppliers, go to: 

www.nachhaltiger-

warenkorb.de/en  

! 
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Te l ev i s i o n s ,  c o m p u te r s ,  e tc .

Television sets in Germany are turned on for an average of four 

hours a day. Roughly half of the power consumed during that 

period is wasted, since many people leave their TV sets on even 

when they are not watching. When making a purchase, choose 

the right technology, especially technology that suits your needs. 

Flat-screen television sets with LCD monitors backlit with red, 

green, and blue light emitting diodes, so-called RGB LEDs, also 

offer excellent picture quality and energy efficiency.

Total annual CO2 emissions resulting from the use of IT and com-

munication technology equipment in Germany are comparable 

to those generated by aircraft. Think carefully about how you 

use your television set, computer, and smartphone. Also check 

the default settings in smartphones, mobile phones and the like. 

The display lighting and applications that keep you “online at all 

times” are rarely optimized to suit your needs, never mind for sav-

ing energy. This uses up a lot of power and reduces the service life 

of the rechargeable battery.

According to a study published by the Öko-Institut, consumers 

can reduce the amount of power they consume by up to 76% by 

replacing their conventional appliances with more efficient ones. 

Important key points for the environmentally and socially respon-

sible management of consumer electronic devices are

· the power consumption when in operation and in the stand-by mode,

· the disposal of old appliances, and

· the working conditions for people involved in production.

 

Televisions,  

computers, etc. – 

naturally saving  

energy 

http://www.nachhaltiger-warenkorb.de 
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In addition, there are several labels, symbols, and information 

platforms that can help you with your search for the appliance 

that’s ideal for your consumption habits and needs. 

It’s not really off unless it’s turned off

More than 22 billion kilowatt hours of electricity are wasted every 

year through no-load losses from audio, video, and computer 

systems in offices and households. That is the equivalent of the 

annual output of about three nuclear power plants. This unneces-

sary power consumption costs consumers more than 4 billion 

euros. 

Disconnect equipment from the power source when it is not in 

use. Either use power outlet strips that can be switched off or 

simply pull the plug. You can save about 70 euros a year by con-

sistently turning off your hi-fi system, your PC and monitor, your 

television set, and your DVD recorder. To reduce computer power 

consumption during brief pauses during the work day, activate the 

power-saving feature on your computer. 

Disposing of old equipment properly

Keep in mind that disused computers, television sets, and mobile 

phones do not belong in the household dustbin. These old 

devices contain lots of toxic substances, such as lead, mercury, 

PVCs, and softeners. There are resourceful people who can repair 

your machine, recondition it, or just use it for spare parts. 

Since 2006, you can also even drop them off free of charge 

at local waste collection points in line with the “Elektro- und 

Elektronikgeräte-Gesetz” (“Electrical and Electronic Equipment 

Act”, ElektroG). Different types of electrical and electronic equip-

ment are collected separately at these locations so that valu-

able materials such as metals and plastics can be recycled and 

toxic or hazardous materials can be disposed of in compliance 

with environmental safety regulations. Make sure to delete all 

your personal data so they do not fall into the wrong hands! 

Several environmental organizations, such as the “Naturschutz-

bund” (“Nature Conservation Union”, NABU) and the “Deutsche 

Umwelthilfe” (“German Environmental Aid Association”, DUH) 

have set up collection points for old mobile phones. By handing in 

your old mobile phone at one of these collection points, you will 

be making a contribution to nature conservation and protection. 
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Te l ev i s i o n s ,  c o m p u te r s ,  e tc .

These initiatives are based on cooperation between environmental 

organizations and mobile phone suppliers. The participating 

environmental organizations receive a specified amount of money 

for every unit collected. Even recycling companies, telecommuni-

cations providers, and the post office are getting into the mobile 

phone collection business.

Recycling computers 

If you want your used computer to be brought back to life so that 

it can continue to be used, you can give it to associations that 

remove residual data, repair the equipment, and then pass the 

operational computer on to new users. 

www.hochgefahren.de, www.linux4afrika.de, www.reuse-computer.org

Long-term use for a better overall balance

The general rule to keep in mind is that the longer a mobile phone, 

computer, or other electronic device is used, the better. Consider 

the possibility of having your computer repaired or upgraded, or 

selling equipment you no longer need via the Internet.

Using electronic appliances as long as possible helps to combat the 

trade in highly toxic electrical waste. The victims of these dubious 

business activities are the people who sort through mountains of 

rubbish, with no protection at all, in search of hazardous materi-

als.

Working conditions in the production of electronic 

equipment

The harmful substances that make the separate disposal and 

collection of electronic equipment absolutely necessary are prob-

lematic even during the production phase. Working conditions in 

many production plants are unacceptable. Long hours, low wages, 

insufficient protection for people who handle chemicals, and 

questionable employment contracts (or no such contracts at all) 

are the rule rather than the exception in China, Taiwan, Thailand, 

and the Philippines.

http://www.reuse-computer.org
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Electronic equipment

The “Der Blaue Engel” (“The Blue Angel”) label for office equipment and 

computers and the European Eco-Label for television sets are awarded to 

equipment with low environmental impact. Further information on “Der 

Blaue Engel” is provided under “Useful household items – energy efficiency 

and waste reduction” on page 41.

The European Eco-Label is described under “Renovation – avoiding harmful 

substances” on page 60.

The TCO label

Monitors, notebooks, printers, and keyboards which meet strict require-

ments for power consumption, ergonomic workstations, environmental 

safety, and component recyclability in accordance with the current state-

of-the-art are awarded the TCO label. The two-digit number on the label 

identifies the year in which the test criteria were set.  

www.tcodevelopment.com

Energy Star

The Energy Star identifies energy-saving PCs, monitors, printers, fax 

machines, copiers, scanners, and multi-purpose equipment units. The new 

criteria, in force since 2007, include requirements for power consumption in 

idle, stand-by, and no-load modes. www.eu-energystar.org/en

!
I mp o r t a n t  l a b e l s  a n d  s y m b o l s



Good question 

Is it still possible  

to fly with a clear  

conscience?

RULE OF THUMB

Yes. But the important 

thing is to fly only if 

there is really no alter-

native. If you insist on 

flying, you can make a 

donation to a climate-

protection project as a 

way of compensating 

for your share of the 

resulting greenhouse 

gas emissions – a 

service that Stuttgart 

and Hamburg airports 

offer when you make 

your booking.  

www.atmosfair.de/en 

www.myclimate.org

? 
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Tr ave l 

When we are on holiday, we want to relax and enjoy ourselves 

as much as possible. Some people prefer summer holidays on the 

beach, while others prefer spending a few weeks in the mountains 

during the winter. Some want to be as active as possible; others are 

more interested in rest, peace and quiet. Germans have been the 

world champions of travel for years. And many people also travel 

regularly for business purposes.

Here are a few tips for planning a holiday trip that will not have a 

negative impact on the environment or the people at your holiday 

destination:

· Travel by bus or rail whenever possible.

· Discover one of the many attractive nearby holiday destinations.

· Treat the people and the environment at your holiday destination  

with respect.

Getting from A to B – how long, how far, and how?

Holiday travel does have a downside, too: the greenhouse gases 

that are emitted especially while travelling to and from your des-

tination – the gases that are known to accelerate climate change. 

This means that the environmental impact of travel and the 

climate footprint we leave behind are mainly determined by the 

means of transportation we choose. Flying releases huge amounts 

of CO2 into the atmosphere. Consider travelling by rail instead of 

driving your own car or flying on long-distance trips. There are 

good overnight train connections between many German and 

European cities, for example. You can also take a “motorail” train – 

an alternative that lets you travel long distances without stress and 

Travel –  

recreation and  

exploration
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Example: holiday in Mexico  

Far-off travel destinations promise exotic experiences and 

adventures. When you immerse yourself in a foreign culture 

in search of new impressions, take the following tips to heart:

· Look for sustainable travel and tour providers in this  situation, 

too.

· Set aside enough time to become truly acquainted with  

the foreign country and its people.

· Show consideration for the people and the natural 

 environment at your travel destination.

· Make a donation as a way of compensating for your share  

of the greenhouse gases emitted during your flight. 

* These three examples of holidays with different ecological footprints show the estimated 
amount of CO2 emissions for a comparable trip. For further information on the ecological foot-
print, see the WWF brochure “The Tourist Climate Footprint”. It contains precise calculations of 
the CO2 emissions of different types of holiday trips. www.wwf.org

Example: cycling or walking holiday 

When you ride a bicycle or walk, you are not only protect-

ing the environment but also making an active contribution 

to your own health. And you are also in closer contact with 

people and places. Rail travel is a good choice for getting 

to your holiday destination.

·  For ideas and tips on how to plan your route, go to:  

www.deutschland-tourismus.de

· Look for the “Viabono” or “Biohotel” symbols when booking 

accommodation. 

Example: skiing in Austria* 

Winter sports involve lots of physical activity in the fresh air. 

Popular holiday spots in Austria, Switzerland, and Germany 

are conveniently accessible by rail.

· Try environmentally friendly sports that have no negative 

impact on the climate, such as snowshoe hiking or cross-

country skiing.

· Look for the “Viabono” or “Biohotel” symbols when booking 

accommodation.

· Use ski shuttle buses to get around at your destination.

Large climate 
footprint 

Small climate 
footprint 

Medium-sized 
climate  
footprint

Large climate 
footprint

Small climate 
footprint 

Medium-sized 
climate  
footprint



* There is an 

element of uncer-

tainty regarding 

the effect of the 

CO2 emissions of an 

aircraft. A higher 

efficiency factor is 

assumed because 

the pollutants 

directly enter 

higher layers of the 

atmosphere. 

14,4 kg

3,2 kg

5,2 kg

36,9 kg

An aircraft generates the largest amount of CO2 emissions per person 

per 100 km.*
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negative environmental impact while ensuring you full mobility at 

your holiday destination.

For journeys within Germany, travelling by rail is the better choice. 

A bicycle trip to nearby holiday resorts or a combination of rail 

and bicycle travel offers a special experience. People who wish to 

save time and therefore choose to fly even short distances should 

take an honest look at the time it takes to get from door to door 

using different means of transportation. The time you save by 

flying short distances is often offset by long waits and travel time 

to the airport.

Moreover, your choice of destination and means of transportation 

should depend on how much time you have for your trip. If you fly, 

you should spend at least two weeks at your holiday destination. 

If you only have a few days’ holiday, you may want to select a 

destination closer to home.

 

Environmentally friendly business travel

A general rule for business travel is that one should replace face-

to-face meetings with modern means of communication, such 

as the telephone and video or Internet conferences. If a business 

trip is unavoidable, you should choose the most environmentally 

friendly means of transportation. Pick a meeting location that is as 

convenient as possible for all participants. The VCD guide entitled 

“Geschäftsreisen” (“Business Travel”) contains lots of tips regarding 

business travel with limited negative environmental impact. 

www.vcd.org/geschaeftsreisen
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The railroad offers a number of advantages for people who regu-

larly travel longer distances. Commuters who travel to and from 

work by train arrive in a more relaxed state and can use the time 

spent travelling to read. It is also worth the effort to compare costs. 

Rail travel is often less expensive than driving if you consider all 

the costs of owning and running a car.

[See also: Your own car – climate-conscious driving]

Explore Germany

Opportunities for recreation, exciting experiences, and adventures 

are available not only in distant lands but close to home as well. 

Why not spend your next holidays in Germany or a neighbouring 

country discovering lots of new things? Outdoor recreational 

activities guarantee you wonderful holiday memories. Have you 

ever explored Germany’s rivers and lakes in a canoe? Have you 

ever explored snow-covered landscapes on cross-country skis? Or 

sailed from island to island along the coast of Germany? Germany 

and its neighbouring countries offer lots of attractive places for 

cycling or walking holidays.

Show respect for people and the environment  

while on holiday

Make an effort to act responsibly toward the people who live 

wherever you spend your holidays. Respect the customs and moral 

standards that prevail in other countries. Travel is more fun when 

you immerse yourself in the culture of your host country. And be 

sure to pay a “fair” price for the services you receive.

A healthy and intact natural environment is an absolute prerequi-

site for enjoyable, relaxing holidays. With that in mind, you should 

look for environmentally friendly accommodation where energy 

and water consumption is low. Many excellent, environmentally 

concerned hotels and guesthouses are available today. Find out 

about the environmental impact of sporting activities. Choose 

sports that require little water and energy – especially when 

travelling in arid regions. People planning a golfing holiday, for 

example, should, when choosing a destination, keep in mind that 

golf course irrigation should be viewed with a more critical eye in 

dry regions, such as southern Spain, than in Central Europe.
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Viabono 

This is a travel portal for environmentally friendly, high-quality tourism. The 

restaurants of “Viabono” hotels and guesthouses serve regional products 

and organic vegetables grown in their own gardens. Guesthouse architec-

ture conforms to the principles of environmental protection.  

www.viabono.de

Biohotels 

This is an association of hotels managed in accordance with the principles 

of sustainability. Strong emphasis is placed on serving guests organic foods 

only. These hotels work closely together with local organic farmers.  

www.biohotels.info/en

European Eco-Label 

This label is awarded to accommodation and camping sites which limit both 

energy and water consumption and waste production, promote environ-

mental awareness and communication on environmental issues, and give 

preference to renewable raw materials and environmentally safe substances. 

For more information on the EU Eco-Label, see “Renovation – avoiding 

harmful substances” on page 60.

cdm Gold Standard – a quality standard for CO2 compensation 

projects 

The aim of the Gold Standard is to ensure that CO2 compensation projects 

do actually contribute to reducing greenhouse gas emissions. The certifying 

agency also evaluates the extent to which these projects really contribute to 

promoting sustainable development in the countries in question.  

www.cdmgoldstandard.org

Looking for travel companies with a sustainability management 

system? 

There are tour operators actively practicing corporate social responsibil-

ity (CSR) in their daily business. If a company establishes a sustainability 

management system, it can apply to TourCert to be audited and certified. A 

list of certified, CSR-approved enterprises is available at: www.tourcert.org

I mp o r t a n t  l a b e l s  a n d  s y m b o l s
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Emissions of toxic substances from paints and enamels, carpets, 

and wallpaper can cause irritation of the eyes, nose, and skin. 

There are several things you can do to help achieve a healthy 

indoor climate, such as airing rooms regularly and selecting safe 

and environmentally friendly products when carrying out renova-

tion work. They include:

· low-emission wall paints and enamels, 

· wallpaper made of recycled paper, and

· floor coverings that pose no health hazards and have been produced 

under fair conditions.

Low-emission painting benefits the environment  

and your health

When buying wall paint and enamel, look for low-emission pro-

ducts that contain a minimum of toxic substances. By using low-

emission paint and enamel containing no harmful substances, you 

will be making a significant contribution to the environment and 

your own health and well-being.

Wallpaper made of recycled paper – conserving resources 

and creating a healthy indoor climate

Choose wallpaper products made of recycled paper that contain 

no chlorine or softeners. By using recycled wallpaper, you will be 

conserving resources and helping to reduce the negative environ-

mental effects associated with cellulose production. Furthermore, 

ingrain or wood-chip wallpaper is especially breathable, which 

means it has a positive effect on the indoor climate.

Renovation – 

avoiding harmful 

substances
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Re n ova t i o n 

Some wallpapers contain PVC softeners, although this is not imme-

diately evident because their presence is not revealed by such 

terms as vinyl, CV, or VC. Choose products that do not contain 

softeners and polyethylene or polypropylene (PE/PP).

Non-woven fabric wallpaper offers a viable alternative to paper 

and ingrain wallpaper. This type of wallpaper consists of cellulose 

and textile fibre and contains no formaldehyde, PVCs, or other 

softeners.

Fair and environmentally safe carpeting and floor coverings

Choose durable floor coverings that pose no health hazards and 

have been produced in accordance with the minimum standards 

of social responsibility. Floor coverings made of wood, tiles, lino-

leum, or cork are usually more durable than carpets. You should, 

however, also be aware that particle dust levels in rooms with 

smooth floors are four times as high as in rooms in which dust is 

captured by carpets. The general rule is that the materials used 

should be non-toxic or contain only a minimum concentration of 

harmful substances. In addition, you should also consider social 

criteria when deciding what to buy. One label that stands for 

compliance with minimum standards of social responsibility in 

the production process is the “GoodWeave” seal for hand-knotted 

carpets [see page 73].

Renovation – 

avoiding harmful 

substances
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Der Blaue Engel (“The Blue Angel”)

Many products used in renovation projects carry the “Der Blaue Engel” 

(“The Blue Angel”) seal, including low-emission wall paints, enamels with low 

concentrations of harmful substances, wallpaper and wood-chip wall cover-

ings made primarily of recycled paper, wood products, and various types of 

floor covering. Further information on “Der Blaue Engel” is provided under 

“Useful household items – energy efficient and low-waste” on page 41.

natureplus

The “natureplus” label is issued for floor coverings, wood and wood 

materials, plaster, wall paints, enamels, and varnishes. It is also awarded for 

various building materials (e.g. roof tiles, insulation made of renewable raw 

materials, and wood-chip and fibreboard panels). Products which bear this 

label pose no health hazards and have been produced in accordance with 

environmental safety standards (e.g. low energy consumption, reduced 

emissions and waste, raw-material production that is as sustainable as 

possible, environmentally sound disposal and recycling concepts). The 

certification criteria were developed by independent experts from testing 

institutes, environmental organizations, and consumer protection associa-

tions in cooperation with representatives of the business community.  

www.natureplus.org/en

European Eco-Label

The European Eco-Label is awarded for hard floor coverings, paints, enamels, 

and varnishes. It is also issued for numerous other products, such as textiles 

and shoes, washing and cleaning agents, household appliances, television 

sets, and computers. The requirements for award of the label are devel-

oped at the European level in cooperation with various stakeholders. The 

“Umweltbundesamt” (“Federal Environmental Agency”) and RAL gGmbH are 

responsible for awarding the label in Germany. The requirements a product 

must meet in order to receive the European Eco-Label differ from one 

product group to another. In some cases, they apply to the entire product 

life cycle. In others, they focus on specific aspects. A list of requirements for 

all product groups is provided at: www.eco-label.com and http://ec.europa.

eu/environment/ecolabel/index_en.htm

Naturland

The “Naturland” seal stands for wood products produced in accordance 

with environmental safety standards. Strict environmental criteria are 

applied and relate, for example, to the origin and processing of wooden 

components. www.naturland.de

I mp o r t a n t  l a b e l s  a n d  s y m b o l s

http://ec.europa.eu/environment/ecolabel/index_en.htm
http://ec.europa.eu/environment/ecolabel/index_en.htm
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Re n ova t i o n 

eco-INSTITUT

The “eco-INSTITUT” label identifies wooden flooring products, laminate, 

and panels that have been tested for toxic substances and emissions and 

classified as safe for health. The criteria include a ban on certain hazardous 

materials and limits for specified substance (e.g. formaldehyde) and odour 

emissions. Any tropical woods used in products must bear an FSC certifi-

cate. www.eco-institut.de/en

The FSC seal

The seal of the Forest Stewardship Council is an international seal of quality 

for wood products from socially responsible and environmentally sound 

forestry operations. Products are evaluated according to demanding and 

verifiable social, environmental, and economic standards developed for 

the purpose of combating illegal logging and forest abuse. The German 

FSC standard available online describes global principles and requirements 

for forest management in operations which produce wood that has been 

awarded the FSC seal. Certified suppliers are audited annually by an 

independent organisation. www.fsc.org

The PEFC-Seal

The seal of the Programme for the Endorsement of Forest Certification 

Schemes (PEFC) identifies wood products from sustainable forestry opera-

tions. The German PEFC standards place particular emphasis on the needs 

of small forestry operations in Germany, many of which are family-owned 

businesses. The condition of a given forest is evaluated on the basis of 

environmental standards. Following this evaluation, a firm is entitled to apply 

for the seal after submitting a voluntary declaration of consent to random 

inspections. www.pefc.org

GuT-Signet

The “GuT-Signet” identifies environmentally friendly carpeting that has been 

tested for harmful substances, odours, and emissions. The criteria for award of 

the signet also include compliance with environmental safety standards during 

production (air and water purity, etc.). www.gut-ev.de
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Major  purchases  –
carefully considered for long-term use
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M a j o r  p u rch a s e s 

People rarely buy new cars on the spur of the moment. And for 

most homeowners a new heating system is a once-in-a-lifetime pur-

chase. We all have to save for these major purchases and we want 

our investment to pay off. When we buy a new heating system, we 

want to know how long it will take us before we recover our costs. 

In the case of a new car, most of us are mainly concerned with the 

issue of fuel consumption, while the actual costs, such as motor 

vehicle insurance, repairs, and expenditures for infrastructure 

maintenance, play a secondary role in our deliberations. 

But sustainable consumption also means taking long-term costs 

and consumption rates into account. In the face of rising energy 

and water costs, we should choose products that offer a return 

over their entire life cycle. Major purchases offer perhaps the most 

compelling evidence of the benefits of sustainable consumption.



Good question
Strict CO2 emission 

limits – only a dream? 

RULE OF THUMB

When buying a new 

car, look for the lowest 

possible CO2 emission 

rate, with a maximum 

of 120 g per kilometre, 

even though this 

limit has not yet been 

prescribed by law. 

Experts assume that 

such a strict maximum 

limit will be enforced 

sooner or later. Owning 

a car that generates 

higher CO2 emissions 

may then become quite 

expensive.

? 
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As the Germans’ “favourite child”, the car plays a very important 

role in the mobility mix. A life without a car – which is a clear 

trend in towns – is barely conceivable in many rural areas.

Yet this practical and individual means of transportation has its 

downside, too. Motor vehicles are responsible for roughly 20% 

of CO2 emissions in Germany – in addition to particulate matter, 

nitrogen oxide, low-lying ozone, noise, land consumption, and 

traffic accidents and fatalities. Two tips will help you reduce the 

negative environmental impact of driving your car:

· Take fuel consumption and the appropriate size into consideration  

when buying a car.

· Review your own driving behaviour and adapt it to the principle  

of “defensive driving”.

Which car is right for me? Save fuel and money!

One important aspect of climate-conscious driving – if car-sharing 

is not an option for you – is choosing the right car. Total CO2 

emissions from passenger vehicles could be reduced by 40% until 

2020 if everyone switched to more economical models. That is 

equivalent of 40 million tonnes of CO2 every year.

The mandatory EU energy label for cars introduced in December 

2011 provides information on CO2 emissions – however, the weight 

of the vehicle is taken into account in the classification. 

Your own car – 

climate-conscious 

driving
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Yo u r  ow n  c a r

Look for low fuel consumption when buying your next car. Cars 

with a consumption of 3 litres per 100 km are already available, 

and 1-litre models are a real possibility. The current VCD “Auto-

Umweltliste” (“Car and Environment List”) includes cars suitable 

for families with a fuel consumption of less than 5 litres and CO2 

emissions of considerably under 120 g per kilometre. Vehicles with 

hybrid and electric propulsion have even better emission and fuel 

consumption rates. 

A guide for car purchasing decisions

Every year, the VCD “Auto-Umweltliste” (“Car and Environment 

List”) examines more than 300 current passenger vehicle models 

and evaluates them in terms of environmental compatibility. 

The list also tells you which manufacturers consider environmen-

tal safety aspects most effectively in automobile production.  

www.vcd.org

A useful overview of the market for fuel-saving, economical 

models is provided at the “EcoTopTen” information portal, which 

presents a selection of small cars, compact cars, family vehicles, 

and minivans that offer significant environmental benefits, a good 

price-performance ratio, and high quality. www.ecotopten.de

Many drivers are not aware that tyres play an important role with 

regard to fuel consumption. As of November 2012, the EU Energy 

Label will be mandatory for tyres sold in the EU [see page 48]. You 

should also check your tyre pressure regularly. When the pressure 

is too low, roll resistance increases and fuel consumption rises 

accordingly. 

Your own car – 

climate-conscious 

driving
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CO2 emissions in Germany could be reduced by roughly 5 million tonnes 

per year if people adopted economical, climate-conscious driving habits. 

Review your own driving style and adopt the slogan “drive with foresight” 

as your guide. With the aid of a few simple tricks you can reduce fuel 

consumption, drive more safely, and save money at the same time.

The first thing to consider is that your car’s environmental balance sheet 

improves in proportion to the number of people who share in its use. Leave 

the car at home as often as possible and use other means of transportation 

for short trips. [See also: “Short journeys – without a car!”] Taking 

a taxi from time to time or using a lift-sharing service for longer journeys are 

economical, environmentally friendly alternatives to driving your own car.

Quick gear-shifting and driving at low engine speeds in urban traffic saves 

fuel and protects both your engine and the environment. Drivers who 

consistently run their engines at 2,000 rpm can reduce fuel consumption 

by up to 30%.

Luggage and other loads increase fuel consumption. An unused ski or 

bicycle rack, for example, can cost up to 1 litre of fuel every 100 kilome-

tres. You can save up to 175 euros a year simply by removing it. Carrying 

extra loads in the boot also increases fuel consumption.

Wide tyres and vehicle power gluttons such as air-conditioning systems can 

also increase fuel consumption by up to 1.8 litres every 100 kilometres.

You can also avoid negative environmental impacts when washing and 

servicing your car. Look for the “Der Blaue Engel” symbol at car washes.

For detailed tips on fuel-efficient driving, go to the website of the 

“Verkehrs club Deutschland” (“German Traffic Club”, VCD; www.vcd.org) or 

the “Umweltbundesamt” (“Federal Environmental Agency”, www.uba.de).

Automobile associations offer training courses in environmentally safe 

driving.

Rev i ew  yo u r  ow n  d r i v i n g  b e h av i o u r



Start your own 

energy revolution 

The more consumers 

change to green 

energy, the faster the 

share of renewables 

in the power mix in 

Germany will rise. 

Making the change 

will take you five 

minutes online, half 

an hour with pen and 

paper – the provider 

will do the rest for 

you. You won’t have 

to worry about any 

interruption in your 

supply.

! 
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G re e n  e l e c t r i c i t y

Using green electricity is one way to quickly and decisively improve 

your personal climate balance sheet. On average, the production 

of one kilowatt hour of electricity generates 530 g of CO2 and 

0.001 g of radioactive waste, whose disposal harbours considerable 

security risks. Electricity from renewable energy sources is virtually 

CO2-free, which means that the average household can reduce CO2 

emissions by up to 1,800 kg a year by switching to green electricity. 

By way of comparison, running a car for one year generates on 

average 2,000 kg of CO2. Your electric bill shows the composition of 

the power as well as the associated CO2 emissions and radioactive 

waste.

An important tip for purchasers of electricity –  

look for “green electricity” labels!

Some electrical power suppliers offer green electrical power 

products generated primarily in large hydroelectric power plants 

in other countries. This has little impact on the German electrical 

power mix and thus has only a minimal effect on CO2 emissions. 

That is why you should look for the “green electricity” label. When 

you purchase electricity from a supplier who has been awarded the 

“Grüner Strom Label” (“Green Electricity Label”) or the “ok Power” 

label, you can be sure that your supplier supports additional plants 

which use renewable energy sources and environmentally friendly 

combined power and heat systems. At best, the electrical power 

mix is composed of different proportional quantities of electricity 

generated by wind, water, solar energy, biomass, and geothermal 

energy. Furthermore, some green electricity suppliers draw part 

of their electrical power from highly efficient and local combined 

Buying green  

electricity –  

helping to protect 

the climate
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heat and power plants. Although these plants use fossil fuels, they 

generate not only electricity but also heat. Electricity products 

awarded a “green electricity” label must not be mixed with elec-

tricity from nuclear or coal power plants. 

And by the way, you can also find outstanding green electricity 

offers that are even less expensive than conventional electrical 

power. In some regions, switching to a green power supplier 

can yield savings of up to 153 euros a year for a family of four. 

The “EcoTopTen”  information portal provides a good overview 

of and concrete information on the market for green electricity.  

www.ecotopten.de 

Above and beyond the benefits of using green electricity, you 

should also keep in mind that the most environmentally friendly 

way of using energy is not to use it at all, and the most economical 

electrical appliance is one that is turned off. Seven large power 

plants in Germany could be shut down if every household consist-

ently reduced its energy consumption.
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G re e n  e l e c t r i c i t y

Grüner Strom Label (GSL)

The “Grüner Strom Label” (“Green Electricity Label”, GSL) identifies electrical 

power derived from renewable energy sources or combined power and heat 

plants. The price of these products includes a special surcharge of at least 

1 euro cent per kilowatt hour to support the construction of power plants 

that produce green electricity. The GSL guarantees a verifiable expansion 

of electrical power production from renewable energy sources in Germany. 

Products awarded this seal must also meet strict requirements for the 

environmental compatibility of electrical power plants.  

www.gruenerstromlabel.de

EnergieVision – ok-power

“ok Power” identifies electricity generated from renewable energy sources 

or combined power and heat plants. Suppliers awarded this label must also 

prove that they promote the construction of new green electrical power 

plants. A portion of the electricity must come from plants no older than six 

or twelve years and built after the enactment of the “Erneuerbare-Energien-

Gesetz” (“Renewable Energy Act”, EEG) (“supplier model”). Alternatively, 

customers of these suppliers support the expansion of renewable energy to 

promote the production of electricity in plants located outside the EEC by 

paying a surcharge in addition to the regular price (“fund model”). Products 

awarded this seal must also meet strict requirements for the environmental 

compatibility of electrical power plants. www.energie-vision.de

TÜV (EE01, EE02, UE01, UE02)

The “TÜV EE..” and “TÜV UE..” seals identify electricity produced from 

renewable energy sources and whose suppliers promote the expansion of 

renewable energy use. www.energie-zertifizierung.de 

PLEASE NOTE: When considering electrical power products awarded a 

“TÜV” seal, it is important to know the purpose for which the seal was 

awarded. In addition to the certificates described above, the “TÜV” also 

awards other seals that pertain in some cases to secondary matters, such  

as compliance with price guarantees.

I mp o r t a n t  l a b e l s  a n d  s y m b o l s
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When we furnish our homes, we are designing our own living 

environment. Regardless of personal taste – functional, plain, 

elegant, or striking – the furniture we surround ourselves with 

influences our sense of well-being. To ensure that this sense of 

well-being is not impaired by toxic substances and emissions, it 

is important to consider environmental and social criteria when 

buying furniture and mattresses. Furnishings should never pose 

health risks. Beds, cupboards, tables, and chairs should have as lit-

tle negative environmental impact as possible during production, 

when used in the home, and when they are disposed of. Moreover, 

solid-wood furniture has a positive influence on the room climate. 

Key components of a healthy, environmentally friendly living 

environment are

· durable, low-emission furniture and upholstery, 

· furniture made from renewable raw materials, and

· mattresses low in pollutants.

Furniture – good for your health and good for the 

environment

Pay attention to durability and health aspects when buying furni-

ture. Important features of high-quality furniture include comfort, 

durability in the case of cupboards and kitchen furniture, and 

especially strength and stability in the case of children’s furniture. 

Choosing this kind of furniture not only enhances your own safety 

but helps conserve resources and reduce bulky waste. 

Furniture which emits harmful vapours can impair the room 

climate and cause allergic reactions. Therefore, you should make 

Furnishing with 

pleasure – 

quality that lasts



Good climate 

 balance sheet 

Wooden furniture 

manufactured in 

accordance with 

environmental 

criteria has a very 

good climate balance 

sheet, since its dis-

posal generates only 

the same amount of 

CO2 emissions as the 

naturally grown raw 

material has previ-

ously extracted from 

the atmosphere.
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Fu r n i s h i n g

sure that the furniture you buy has been tested for emissions and 

odours. Furniture manufactured in accordance with environmen-

tal and social criteria contains no toxic substances, and the dis-

tances between raw-material harvesting sites, production plants, 

and furniture stores are as short as possible – this helps to reduce 

CO2 emissions. By buying furniture produced in accordance with 

standards of environmental safety and social responsibility, you 

also support small and medium-sized businesses in Germany or 

neighbouring European countries which quite often take their 

entrepreneurial responsibility very seriously and whose products 

conform to European standards. Increasingly, there are upcycling 

projects that refurbish and creatively combine discarded solid-

wood furniture – even in poorer countries. 

The stuff furniture is made of – renewable raw materials

You should give preference to furniture made of renewable materi-

als. When buying wood furniture, which should be made of solid 

wood if possible, you should also ensure that only natural materi-

als were used in surface treatment and finishing. One important 

quality criterion for cotton used in upholstering chairs and sofas, 

for example, is that it is organically grown. The quality criterion 

for wool is that it comes from animals raised on organic farms. 

[See also: “Textiles – dressing fairly, looking good”]

Mattresses tested for harmful substances –  

“As you make your bed, so you must lie in it”

Buy low-emission mattresses made of materials that pose no health 

hazards. People in Germany spend an average of seven hours a day 

in bed. No wonder that chemical vapours from mattresses quite 

often cause health problems, since people are exposed to them for 

extended periods of time. Unpleasant odours resulting from emis-

sions can disrupt sleep and impair our sense of well-being. 

When buying new furniture, trust your nose. If vapours make 

themselves felt in the living room, vigorously air cushions and the 

like and place coffee powder in the cupboards and bed frames for 

two or three days. This will bind the odours. Otherwise you may 

have cause for complaint.



!

environmental

social

environmental

social

environmental

social

environmental

social

environmental

social

environmental

social

7 2

Der Blaue Engel (“The Blue Angel”)

“Der Blaue Engel” (“The Blue Angel”) identifies low-emission upholstered 

furniture, mattresses tested for toxic substances, and products made of 

wood. For more information on “Der Blaue Engel”, see “Useful household 

items – energy efficiency and waste reduction” on page 41.

 www.blauer-engel.de/en 

European Eco-Label

The European Eco-Label is issued for mattresses. This seal is described 

in greater detail under “Renovation – avoiding harmful substances” on 

page 60. www.eco-label.com

ÖkoControl

The “ÖkoControl” (“Environmental Control”) seal is awarded for furniture, 

upholstered furniture, and mattresses. The criteria for award of the seal 

include the use of wood from sustainable forestry operations and raw mate-

rials that contain no pesticides, herbicides, or other harmful substances. The 

“ÖkoControl” seal is used only by members of the “Verband ökologischer 

Einrichtungshäuser” (“Association of Environmentally Friendly Furniture 

Stores”). www.oekocontrol.com

The FSC seal

The seal of the Forest Stewardship Council (FSC) is issued for a number 

of furnishing items made of wood and wood products which originate 

in sustainable forestry operations. Further information on the FSC seal is 

provided under “Renovation – avoiding harmful substances” on page 61.

The PEFC seal

The seal of the Programme for the Endorsement of Forest Certification 

Schemes (PEFC) is awarded to wood products from sustainable forestry 

operations. The PEFC seal is described in greater detail under “Renovation – 

avoiding harmful substances” on page 61.

Naturland

The “Naturland” seal stands for wood products manufactured in accordance 

with principles of environmental safety. These products are evaluated on 

the basis of strict criteria, including specific requirements pertaining to the 

origin and processing of the wood. They also meet basic social require-

ments. www.naturland.de

I mp o r t a n t  l a b e l s  a n d  s y m b o l s
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eco-INSTITUT

The “eco-INSTITUT” label identifies such products as mattresses (latex, foam 

and spring mattresses, and other types of mattresses) and furniture (solid-

wood, coated and uncoated wood-based panels, and furniture with textile 

or leather upholstery). The “eco-INSTITUT” label is described in greater 

detail under “Renovation – avoiding harmful substances” on page 61.

GoodWeave

The GoodWeave seal identifies hand-knotted carpets produced in compli-

ance with minimum standards of social responsibility, including the ban 

on child labour and the payment of the standard minimum wage in the 

country of origin. Another requirement for award of the seal is consent to 

unannounced audits. It replaced the Rugmark seal in the autumn of 2009.  

www.goodweave.net
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These days, more and more people are able to fulfil their dream 

of owning their own house or flat. Those who dream of a home 

of their own in the countryside should look ahead to the future. 

When the children leave home, for example, they will find 

themselves confronted with different issues than those that face 

a young family looking for a new home. At that point, matters 

such as how far it is to the doctor’s surgery, the shops, friends, and 

cultural facilities suddenly take on new importance.

Once the decision to buy a new house or flat has been taken, it is 

important to consider a number of other questions. The location of 

the house or flat, for example, is of fundamental importance and 

is relevant to considerations of climate as well. When distances 

increase, mobility consumes more energy and one’s share of 

infrastructure maintenance costs grows larger.

Even now, due to demographic change, there is already an over-

supply of houses in some regions of Germany. This may, in some 

cases, make the idea of buying an existing home at a reasonable 

price more attractive.

Important questions for the energy-efficient restructuring 

of an old building and for new building are:

• Which steps can I take immediately? 

• Which steps are important to us in the medium term?

• Is our goal a low-energy, passive, or energy-plus house?

In your own home – 

saving money  

while protecting  

the climate



Subsidies 

There are 800 fund-

ing programmes –  

finding the right 

one is not easy. The 

funding guide from  

www.co2online.

co.uk can help you 

with this.

Some federal states 

and local authorities 

provide subsidies. Go 

here to find out what 

is available in your 

postal district: www.

energiefoerderung.

info

! 

I n  yo u r  ow n  h o m e

7 5

• Which are the best building materials, heating technology, insulation, 

and windows? 

• Can I get any funding? 

Whether you are building a new house, buy an existing one 

or want to renovate your house, you should avail yourself of 

the knowledge of experts. If you need technical support, there 

is the “Kreditanstalt für Wiederaufbau” (“Reconstruction Loan 

Corporation”, KfW; www.kfw.de/kfw/en) or the BAFA funding from 

the “Bundesamt für Wirtschaft und Ausfuhrkontrollen” (“Federal 

Office of Economics and Export Control”, BAFA; www.bafa.de). The 

“Deutsche Bundesstiftung Umwelt” (“German Federal Environmen-

tal Foundation”) offers free and non-binding energy checks (www.

sanieren-profitieren.de). The addresses of recognized experts are 

available on various platforms, e.g.: www.energie-effizienz-experten.

de/expertensuche/ or www.energie-experten.org

The costs of heating your own home are a key starting point for 

the issues of climate production and your purse. House and flat 

owners have good prospects of obtaining funding for additional 

insulation, a solar system, or the implementation of low-energy 

standards. Even as a tenant, you can save resources by implement-

ing minor modernization measures, such as installing water-saving 

technology, replacing thermostats, and changing your habits.

In the newly built home

The requirements of the effective “Energieeinsparverordnung” 

(“Energy Saving Ordinance, EnEV”) have to be applied to new 

buildings. With certain construction projects, however, planners, 

developers, and investors already have an eye on the energy stand-

ard that will be in force when building work starts – and which 

is being put to the political vote. What is foreseeable are more 

stringent requirements based on the European Directive on the 

Energy Performance of Buildings of 2010, which will only allow 

passive and zero-energy buildings as of 2021. The EU is calling for 

this goal to be applied to public buildings as of 2019. 

Passive houses with a maximum heating demand of 15 kWh (the 

energy content of about 1.5 litres of heating oil) per square metre 

a year already meet these standards. Several companies can supply 

such houses on a turnkey basis. www.passiv.de

In your own home – 

saving money  

while protecting  

the climate

http://www.co2online.co.uk
http://www.co2online.co.uk
http://www.energiefoerderung.info
http://www.energiefoerderung.info
http://www.energiefoerderung.info
http://www.energie-effizienz-experten.de/expertensuche/
http://www.energie-effizienz-experten.de/expertensuche/
http://www.energie-experten.org
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With insulated windows, airing and intelligent heating, you can lower 

your heating costs by 30 to 40%. Here are some tips to help you, 

the tenant, quickly ensure your home is cosy and warm rather than 

draughty and cold.

Where’s the draught coming from? 

Windows should close tightly and allow as little heat as possible to 

escape. Find out which areas in your home are particularly cold. You 

can find out if your window frames close tightly, for example, by holding 

the flame of a burning candle at the place where the window and frame 

meet. 

Heating check 

Would you like to know whether your heating costs are reasonable or 

whether you should carry out some refurbishment? You can perform a 

heating check or consult a subsidy advisor. www.co2online.co.uk   

www.energiesparclub.de   www.heizspiegel.de  You can ask questions 

online at the website of the “Bundesverband Verbraucherschutz” (“Fed-

eral Association of Consumer Protection”) www.verbraucherzentrale-

energieberatung.de/web or you can consult the information provided 

by the Energie-Agentur GmbH (dena) www.zukunft-haus.info. 

What should I do? 

Windows not only allow heat to escape, they also let heat in in the form 

of solar radiation. Use shutters, blinds, and thick curtains, which should 

not hang in front of the radiator when the heating is on, in order to 

produce the desired indoor climate depending on the season. Foam 

seals from the DIY store are a cheap way to seal windows, but must be 

replaced from time to time. You might also be able to persuade your 

landlord to install new windows.

E x p e r t  a d v i c e  a n d  i n fo rm a t i o n  
re l a t i n g  t o  yo u r  h o m e
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tificate provides 

information

on the energy 

requirements. Costs 

for electricity, gas, 

and fuel oil make up 

the largest share of 

the costs. Get the 

current homeowner 

to show you the 

energy certificate, 

namely the energy 

consumption data, 

if you want to rent 

or buy something. 

The likewise permis-

sible consumption 

certificate is not very 

revealing.
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Anyone wishing to invest in the future even more can build an 

energy-plus house. The “Bundesministerium für Verkehr, Bau und 

Stadt entwicklung” (“Federal Ministry of Transport, Building, and 

Urban Development”) is conducting a pilot project testing houses 

in various locations that generate energy (www.bmvbs.de/DE/

Effizienz haus Plus/effizienzhaus-plus_node.html). Solarsiedlung Freiburg 

GmbH, a real estate development, was founded in Freiburg in 

1998; 47 of the 50 houses planned have already been completed 

(www.plusenergiehaus.de). 

In existing homes

The current EnEV also provides minimum standards for refurbish-

ment work. These have been steadily raised in the last few years. 

The technical development of the building materials makes it 

possible to achieve all the standards required for new buildings 

even in the old ones. The savings potential is generally high. In 

this case, getting professional advice is particularly essential. The 

first thing you should do is to find out about the cost of electric-

ity, gas, and heating oil. They make up the largest share of the 

costs. You can view comparative figures on the following portal:  

www.co2online.de/kampagnen-und-projekte/energiespar-ratgeber/heiz-

kosten-im-altbau/index.html. Get the current home owner to show 

you the building’s energy certificate and find out about the prop-

erty’s energy requirement. The likewise permissible consumption 

certificate is not very revealing. 

The average old building uses about three times as much heat 

energy as a new building. Equally high are the potentials to make 

savings and increase the value of the property through redevelop-

ment. Up to 80% of energy consumed for heating and hot water 

can be saved by means of improving energy efficiency and install-

ing modern building services engineering. 

The basic rule that applies to all measures is that they should 

be highly compatible and the building materials should be well 

selected. Certificates and seals can help you with this. [See the 

section on “Renovation – avoiding harmful substances”, page 60.] 

As a rule, however, they are no substitute for expert advice.

http://www.co2online.de/kampagnen-und-projekte/energiespar-ratgeber/heizkosten-im-altbau/index.html
http://www.co2online.de/kampagnen-und-projekte/energiespar-ratgeber/heizkosten-im-altbau/index.html
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Are your ancillary costs as high as your rent? 

The average costs for heating, water, waste removal, and other 

running costs are listed in the “Betriebskostenspiegel” (“Survey of 

Running Costs”) published by “Deutscher Mieterbund e. V.” (“Ger-

man Renters’ Association”). The “Betriebskostenspiegel” enables 

both landlords and tenants to compare costs. Wherever specific 

costs are clearly in excess of the national average, you should take 

a closer look at the situation and seek advice if necessary. 

www.mieterbund.de

Deutsche Gesellschaft für Nachhaltiges Bauen e. V.

The certificate issued by the DGNB (German Society for Sustain-

able Building) is a tool for planning and evaluating sustainable 

buildings. As a second-generation certification system, it takes a 

holistic view of the building’s entire life cycle. To date, it can only 

be obtained for public and commercial buildings. www.dgnb.de
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The sustainable investment business is booming. Private investors, 

in particular, are interested in knowing what happens to their 

money. Interest in investment products that not only yield the 

desired return but also take environmental and social aspects into 

account has risen significantly in recent years. That is a clear indi-

cation that profits earned on environmentally acceptable, socially 

compatible investments have added value for many people. Those 

who wish to invest sustainably should seek answers to the follow-

ing questions:

· What sustainable investment products are available?

· Where can I get sustainable financial products?

· What should I keep in mind when making my selection?

A wide range of sustainable financial products –  

the choice is yours

Today, every investor can choose from a wide range of sustainable 

financial products. There is now a sustainable or ethically sound 

alternative for every type of investment, e.g.

· environmental “Riester” pension funds,

· sustainable share or bond funds,

· environmental life insurance and direct insurance policies,

· demand deposit accounts at alternative banks,

· investment fund savings plans that invest in renewable energies, 

· direct investments in wind or solar-energy parks and clean technologies,

· investment in sustainable building projects such as multi-generational 

housing and climate-friendly living.

Investing –  

achieving good 

returns with a 

clear conscience
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Reconciliation of 
family and work

Gender equality

Promotion of 
employee welfare 
and development

Effective develop-
ment aid

Job preservation

Donations to social 
institutions

High level of social 
security

Socially sound

Preservation of species 

diversity

Preservation of natural 

habitats

No use of tropical wood

Conservative use of 

resources

Environmental 
 management system

Research on renewable 
energy sources 

High level of energy 
efficiency

Environmentally sound

Liquidity Security

No use of nuclear 
energy

No arms 
 manu facturers

No use of genetic 
engineering

No child labour

No animal testing

No tobacco or  
alcohol companies

Avoidance of 
 corruption

Ethically sound

Profitability

Rating

Rating

Rating

Rating

Rating

Rating

The magic investment triangle

You may want to expand the table by adding other examples that occur to you with regard to each 

specific criterion. Then give each criterion a rating of between 1 and 6.

1 = Very important to me  4 = Could be considered in my opinion

2 = Important to me   5 = Not important in my view

3 = Should be considered  6 = Not at all important to me

Using this grid, you should be able to recognize those aspects of sustainability that are truly im-

portant to you when it comes to investing in financial products. In addition to these sustainability 

criteria, the recognized aspects cited in the Magic Investment Triangle also play an important role.

Using marks from 1 to 6, rate each aspect according to its importance to you. This is the first step 

in the process of prioritizing the requirements you have set for financial investments. The next step 

is to select the investment on the market that meets your personal needs.

What  are  your  cr i ter ia  for  susta inable  investments?
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The diversity of sustainable financial products enables investors to 

invest in line with their individual approach to risks and profits 

and to apply their individual ethical principles to their invest-

ments.

Providers of sustainable investment products

Important providers of sustainable financial products include 

banks operated by churches or sustainability-oriented specialist 

banks. Ask your financial institution whether it satisfies the 

demands of the German Sustainability Code. By using the trans-

parency standard of the German Council for Sustainable Develop-

ment, it may disclose just how important sustainability in its busi-

ness practices is – in its day-to-day business and the composition of 

financial products. www.sustainabilitycode.org

Information – always take a critical look

When selecting sustainable financial products, it is always impor-

tant to evaluate them with a critical eye and, if any doubts arise 

about what really lies behind an “environmental fund” or an 

“ethical fund”, to make further inquiries. Find out how companies 

are selected for inclusion in a given fund and what criteria are 

applied. Reliable information on these issues can be obtained 

at www.ecoreporter.de, www.sustainable-investment.org or from the 

comparative fund assessments published by “Stiftung Warentest” 

in the journal “Finanztest”.

One helpful guide is the “Transparent” label awarded by EUROSIF, 

the European Social Investment Forum. The label is awarded to 

mutual fund companies which submit detailed reports on their 

selection policies and criteria and how their funds are managed.

The new sustainability profile of the “Forum Nachhaltige Geldan-

lagen” (“Sustainable Investment Forum”, FNG) provides customers 

and financial advisers with a two-page overview of the sustain-

ability criteria applied by sustainable mutual funds. A database, 

the FNG matrix, helps in the search. Here, the financial products 

recorded are filtered and sorted according to personal criteria and 

priorities. www.forum-ng.org
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Sustainable financial management –  

it all starts with the basics 

Be sure to maintain your flexibility! A few basic principles of 

sustainable financial management will be helpful in this context. 

Never buy financial products you don’t understand and which 

even an investment consultant cannot explain in plausible terms. 

Make sure that your monthly fixed costs amount to no more than 

two-thirds of your disposable income. And take out loans only if 

you are sure you can pay them back within a foreseeable period 

of time. The “Bundesarbeitsgemeinschaft Schuldnerberatung” 

(“National Association of Debt Advisors”) offers numerous helpful 

tips on how to avoid excessive debt at its website at: 

www.meine-schulden.de
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We need information in order to consume sustainably in the first 

place. But no-one wants to spend all day searching for information, 

nor would anyone want to read a dissertation on the environmen-

tal balance sheet before buying an apple. 

Labels and product symbols

are important sources of information. They inform consumers 

about the social and/or environmental conditions under which a 

product was produced. How trustworthy these labels and symbols 

are depends on

· the requirements a company must meet in order to earn a given seal or 

label for a specific product. What environmental and social factors are 

evaluated? 

· the verifiability, transparency, and comprehensibility of the evaluation 

process. Were, for example, independent experts and different interest 

groups involved in developing the criteria, and were different interests 

taken into account in the evaluation process?

· the independent status of the organization that awards a given seal or 

label, or the external testing/auditing agencies that review the award 

process.

In this brochure, we have included labels and product symbols 

which have withstood this examination and which you often 

encounter in the shops. Besides them, there are hundreds of other 

labels. You can find nearly all of them, including a review of the 

“Verbraucher Initiative” (“Consumer Initiative”) here: 

www.label-online.de.

Credible 

 information –

beyond trends 

and fads
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As yet, there is no standard regarding the criteria a seal has to 

satisfy in order to be a credible guide. The seals in this document 

constitute our subjective choices, which we made after subjecting 

them to special examination. Also keep in mind that certification 

costs money that some suppliers cannot afford or do not wish to 

spend money on. That is why you should challenge the criteria and 

practices of what is promised – and then you decide whether you 

believe the promises.

Test results

Organizations such as “Stiftung Warentest” and “Öko-Test” perform 

comparative product tests and assess the quality of products 

according to various criteria. Since 2005, “Stiftung Warentest” has 

been publishing information about the ethical, social, and envi-

ronmental behaviour of companies that play an important role in 

sustainable consumption in its “CSR Tests” relating to corporate 

social responsibility. 

In addition, the websites of environmental and consumer organi-

zations and Internet portals for sustainable consumption are 

helpful. There are now a number of “green apps” that evaluate 

brands and products from a sustainability point of view and 

open up creative approaches to effective sustainable consump-

tion. An overview can be found at: www.nachhaltigkeitsrat.de/en

 

Develop your own rules of thumb and insist on them

Labels or clear product recommendations that represent impor-

tant criteria do not exist for all products. That is why you should 

develop some simple rules of thumb. In various places throughout 

the brochure, we have suggested such rules of thumb. Stay on the 

ball and follow your own path through the consumption jungle. 

Sustainable consumption can and should be fun!

http://www.nachhaltigkeitsrat.de/en
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EcoVin

FairTrade

Neuland

Marine  
Stewardship  
Council (MSC)

Lebensmittel

EU organic agricul-
tural product logo

Bioland

Demeter

Naturland

Food

Ohne Gentechnik
(“Non-GMO”)

Organic product 
seal

Your daily shopping

Technology, furnish-
ing, renovating

EU Energy label

Der Blaue Engel 
(“The Blue Angel”)

European Eco-Label

TCO label

Technology, furnish-
ing, renovating

Energy Star

Natureplus

eco-Institut

Programme for the 
Endorsement of 
Forest Certi fi cation 
Schemes

Rare and major 
purchases

Das Siegel für Fairen Handel.

Der kleine Helfer für unterwegs
Für den täglichen Einkauf im Supermarkt und die selteneren Anschaffungen  

in Baumarkt, Möbelhaus & Co. haben wir hier für Sie die Siegel aus dem 

 Nachhaltigen Warenkorb in einer  kleinen Übersicht zusammengestellt.  

Einfach ausschneiden, zusammenklappen und mitnehmen! 

www.nachhaltiger-warenkorb.dewww.nachhaltiger-warenkorb.de/en

The little helper for when you’re out and about
To help you with your daily shopping at the supermarket and the rarer purchases at the DIY store, furniture 

store and the like, we put the seals from the Sustainable Shopping Basket together here in a small overview. 

Just cut it out, fold it together, and take it with you!



GoodWeave

Green power

Grüner Strom Label  
(“Green Electricity Label“)

EnergieVision
ok Power

TÜV (EE01, EE02, 
UE01, UE02)

Cosmetics

Rainforest
Alliance

BDIH Kontrollierte 
Naturkosmetik 
(“Controlled Natural 
Cosmetics”)

NaTrue

Textiles

IVN-certified natural 
textiles

IVN-certified natural 
leather

Global Organic 
Textile Standard

Textiles Vertrauen 
(“Textiles you can 
trust”)

European Eco-Label

Useful items

Der Blaue Engel 
(“The Blue Angel”)

Forest Stewardship 
Council

Programme for the 
Endorsement of 
Forest Certi fi cation 
Schemes

EU Energy label

CO2 compensation

cdm Gold Standard

Technology, furnish-
ing, renovating
Forest Stewardship 
Council

Naturland

GuT-Signet

ÖkoControl

TM
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Seasonal calendar for vegetables

Main harvest 

period

Main harvest 

period

In abundant 

supply

In abundant 

supply

In increasing/

decreasing supply

In increasing/

decreasing supply

In short supply

In short supply

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Broccoli

Carrots

Cauliflower 

Chard

Chicory

Chinese cabbage

Eggplant

Fennel

Kale

Kohlrabi

Leeks

Lima beans

Mushrooms

Peas, green

Peppers

Potatoes

Radish

Spinach

Squash

Tomatoes

Zucchini

Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

Apples

Apricots

Blackberries

Blackcurrants

Blueberries

Cherries, sour

Cherries, sweet

Chestnuts

Cranberries

Elderberries

Gooseberries

Grapes

Hazelnuts

Mirabelles

Oranges

Peaches, nectarines

Pears

Plums

Quinces

Raspberries

Rhubarb

Strawberries

Tangerines

Walnuts

Watermelons

Seasonal calendar for fruit

Der Saisonkalender Obst und Gemüse
Die beste Wahl sind Lebensmittel, die sich durch drei Eigenschaften auf einmal auszeichnen: bio, regional und 

saisonal. Achten Sie darauf, dass mindestens einer der drei Aspekte erfüllt ist. Beim Obst- und Gemüseeinkauf ist 

die Jahreszeit besonders wichtig. Frisch geerntet sind Obst und Gemüse geschmacksintensiver und besonders 

günstig. Der Saisonkalender gibt Ihnen Auskunft  darüber, welches Obst und Gemüse Sie in welchem Zeitraum 

besonders frisch genießen können.

The seasonal calendar of fruit and vegetables
The best choices are foods that stand out due to three properties at once: organic, regional, and seasonal.  

Make sure that at least one of the three aspects is satisfied. When buying fruit and vegetables, the season is 

particularly important. Freshly harvested fruits and vegetables are tastier and particularly favourably priced.  

The seasonal calendar provides information about which fruits and vegetables are especially fresh at different 

times of the year.



Fancy  

some cr i spy  

vege tab le s? 

Fancy  some 

ju i cy  f r u i t ? 




